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Abstract

Mobile health plays an important role in optimizing the allocation of medical resources and im-
proving medical efficiency. And identifying and analyzing the factors that users pay attention to
from active online reviews can help to improve user satisfaction and enhance product competi-
tiveness in a targeted way. In this study, we use text mining methods to study mobile health app
user reviews, identify dimensions related to user satisfaction based on word cloud mapping,
word2vec and high frequency nouns, and calculate the weights and sentiment scores of each di-
mension using frequency statistics and SnowNLP sentiment analysis methods. The results of the
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study show that the dimensions affecting the actual usage feelings of mobile health App users
mainly include five aspects: service, convenience, quality, usage, and cost; the three dimensions of
convenience, service, and quality have a greater impact on mobile health App user satisfaction,
and users are most dissatisfied with the usage dimension.
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Figure 1. Research framework
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Figure 2. A partial display of mobile health App user reviews
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Figure 3. Word cloud diagram
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Table 1. Semantic similarity word analysis
= 1. EXARE S

55 B A B AR AL ) 1) SR A AR AL ) 1A 53 R AR 1A 1
AEALLR] FHABLEE FEABL1R] 1 FHABLRE AEALLR] AHABLEE
EE3 0.989395261 1R &F 0.977626204 R I fi 0.987386346
[EE3 0.989115775 2l 0.973764837 g 0.986106515
filk 0.987497687 jlea 0.969466329 g 0.985331893
Hll 0.984291136 Eie 0.967853725 L& 0.984652162
EHES 0.972631693 iy 0.96784693 R 0.98457104
T 0.96186769 ANk 0.967004836 17 0.984317422
g 0.960852027 £\l 0.964796245 R 552 0.984197378
T 0.960506022 1t 0.96479553 sk 0.983758748
fir R 0.95502454 | 0.962217331 N 0.983403862
FEIE 0.950027406 S 0.960846782 FEINT i) 0.982312918
IRGF 0.948685765 Jiy 0.957101762 T2 0.982046962
2L 0.940145075 i 0.956233919 HlE T & 0.980950713
A 0.937943041 KBh 0.955542028 Bk 0.980877578
A 0.937769175 i &5 0.955274701 R 0.980653584
G| 0.932100832 A 0.954783499 23 0.980127513
AN 0.92794919 fEE 0.954702795 Bty 0.979940057
= 0.927702725 S 0.953503013 R riptabii] 0.979860783
R 0.927625358 iz 0.950438678 TR 0.979381263
R 0.91810739 HH 0.94921273 BUBAIE 0.979175806
kBh 0.917740405 g4 0.947422564 PR 0.979143739

M L RaTBLE Y, SEAEREACHAL G “BR” “RE” a7 M5 RFAEMIE. #iL
“CELT CHEL” R0 YR FR IR S EBEAR RV AR R AT B, T e B 1 BE AR
FrBFE RS PSR S AR SIS AR SR M BT R B, I “IREE” “aF A
“HuBtT CE” R o BbAh, R AR PR A A E O IRE L, I T
FE” R o 5 R MORIIRIC R IR AT SRR S5 B S I AMORTESE R (I “IRE R “ R
R, ERELRE YR CIRSEE” ). MRS AR AR AR, o
SN g FOCRBE”

ERE 1 2 RN word2vec fath 45 RAHL, IR ENH (1 5 AN i S N R R AR R AR ST A
BEo ERIPE. BB B S VR SR . RS TR S5 [L6]RT 7T A BUAR BT 5 A ke BB 2 (2
G 255 AR LDA S8 J77R) R U, b4 1A Dy ok 32 s 118 1) R 0 SE A e i b R ) B8 2 4R 7
fE k. PRI, SO PR B S PRR SOAS TP I I 2 m BEAT R g i, 0% Hm UK T 5 MIA4 1 Al
WAFIET], SRJE N Lk LR S App iR BT R AR AFAETR , R AR b R LAV R S ik B App 6
BV IR o R RS I S R LB A, 4 i 5 R word2vee BUZMHTAE IR, iR 2R LR
MRS ER B EHIAZR T 5 ANERE . G5 RN 2 FoR.

DOI: 10.12677/0rf.2024.143329 940 BE 51


https://doi.org/10.12677/orf.2024.143329

oo
LR
=

M5 EEAREH P EARS S WL K A2 8CR %77 T FIVER

R FBSRA o B SR (D RE SR RE I Ay 4 P () 7 I VA, A BEE S ). LT
HiE. BIE 1%

iR AR R A bR AR SRR T MLt A R A SR A R T A R AT S R B AN A T T
FITEAT o

R FEAFEH OBAERREETTH RPEAY . AR m R, PAEERGZ e, i
o TALH . R R IR, anBEHLER A o] S, eV MR A I 8 3 e ] R 4%

PR FEAHEE O R A g DT TRV, iR E 2 2 WWdie v, S R K —
Seff B 545
Table 2. Mobile health App dimension feature word table
5= 2. BEIER App HEHEHEIRR

i3 REAE 7]

BE B 400, INEMTT R KO THEO. PRI RUIRK. flE TR fim. 8E

ARG R XPAE . BOlOR R, ROR. EEE. . BIBN. Hol. RS, M
L A SR ST TR RS R, Y

JIR %%

5 I

Kl HES. DiRe. FEEERAE. FENY. WY, KRS LR, S KH s, 20,
UGV MOE . ddsR. @R, WEE. RS TRIMTS. BB WG, fRams. ki, BNE .
WE TR AL IR REE. L AL, BEL AN ER T Al
MR B, $6%. BRE. BEE. Preim

A

Bk, B BER, 2%, 2RFE. BE. Fo. FEE BUIE. GEE. BIR E8L BUgiA
B 022y BlktE B2 BR. B8J1. sw0A. RIE ANEIRL B EEARL AR, s
AMEE. CEAS. SR, BHEE BREANR, S¥a. CE. FIHRD A, PR FHa

=i
e

B BAEM. FEOdh. RS, Mg A . BB, ThEeE, k. RS, B, 5E.
fiti 1 Hdhe . SLHThRE. S DANEEL AL FHS. ok, . Bk S, BiE. SR M.
TR SOrE. FHSE. MER. T E L NG KL FHL 3k

Fett. XL AL TETEL. firA. (RO BT RRAR. PR SR Wt BEk. 5% IS

I . alkcm. fhach. Wk sh. imih. ok

3.3. W57

P — LA VRFR RS N EANYEE, R AL R PR3 T Y, REBENEISE
R RBIF N RS o BRI A R4 TAL BRI SCARVER B, R ER R BRAr(an «, 7 “. 7 “1v”
EVEBAE— KPS XAV A A A, B ERINESEAEESE 1 BT EMEE IR YEE T
HIRFAE TR AT UCHE, i i AR SR AR TRl e ), B 1 B A 42 A AR AAE 1) B 8 O 4 1R AT 4 2R A 7 A
3.4. HENEITE

BT SHHEERIF RSB T U EE, RIS B EEE App SRR SGERREAR . B8 sl
B App A [FI4E FE S A2 B A S A S e 7 At A T3 B RS BN RS ) 157 F A [R) 4 P A U ) EE AR . TRI U
TR TN B AR SRy P G RS B B App AN TR 4 ) SR B .

HET AR AR ER S EIR AT EH, SRWNE 3 frr.

DOI: 10.12677/0rf.2024.143329 941 BE 51


https://doi.org/10.12677/orf.2024.143329

Table 3. Different dimensions of mobile health App attention
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Figure 4. Attention of different mobile health App by dimension
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