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Abstract

Live streaming has become a new sales mode of fresh products, in which fans are not only the core
role, but also an important bridge connecting consumers and products. Therefore, in-depth analysis
of the impact of new fans on the sales of fresh products is of great significance for optimizing the
live-streaming strategy. Based on 319 anchor accounts with fresh products, this study uses two-way
fixed effect model to study the impact and mechanism of new followers on the sales of fresh prod-
ucts. The results show that: (1) The number of new fans of the anchor has a significantly positive
impact on the sales of fresh products. (2) The promotion effect of the number of new fans on the
sales of fresh products varies with different fan sizes and anchors in different industries, among
which the effect of waist and tail anchors is more significant, and the effect of anchors in the food
industry is better than that of anchors in the non-food industry. (3) The average length of stay and
product line width have a negative moderating effect on the relationship between the number of
new fans and the sales of fresh products.
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Bt 5 LI A R A e DA S 22 S S FE A AN T 56, LS i B o PR B CE AR O R T ), 8D R T 24
SUFIIE. B IOEE TR S e S A S, VR LGN S RS S At IA,
HEBD T ARGy i el sh 208 B R ELa E B A AS . AR SRR SR SR, B DTAT DASE e
AT A R EE LR 5T, B KPR e, SRR N O AR B A S A, S AR
SHBOZI N T R B 2E b B 2020 48, R AEBE 7 i 28 02 E AT B LR L 6100 127, A6
P BRI F RS 77, B KSR RBZE[1]. 2023 42 A, ke, FESSBEEA (hik
SRERRNE) fal, ERVERREM B, BRSNS [2].

FEBREGI SR, R R IE A O HE 2 A bR AT AR RN S 212, 45 (2023 F=4i
TR R B BRI ) AT, 2023 SEERE HIE T O 8 14. 2022 4 9 A 2023 4E 9 H, #HEH
FSE BB AR ™ 47.3 25, PSRRI 1300 75N AR N A A AE A [ 254t DRLE, IR T
B 6 EROITIA 26 A G S AR, A B DO SR T T e S I A R
o ATCAEBNEL ST 6 LR S BELRR A DR, BT TR 206 A B RS S R, AT
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s B AR AL [ 2 M T 5]

SR, FER L2 RN AT ST T, TERRAE DA TT Bk B, BIE T ACBILR IR B AR A B
AIEFGEHE RN, Hr 2 s, ARG I E & [6]. MRSFEh LN H AN, Bk
P R R e B 5 LR A B A Ry 2 R ERE AR RE R T, AR ER FRIGK[7]. KA
SEIE IR P AR R B, R 228 AR A e ORI AR OGS F R LR A U
IETEIREM,  RLAR 45 B IS TR) 5 B B A 1) U R &R [8]

(e 2385 AT TSRO A B 7 ity B4 e ST L, K 28 B SR Hh d I 17 8 SICIE 7 B M 9 98 3 W <K
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Table 1. Variable definitions and descriptive statistics (N = 2552)
# 1. TEENXREEMESEITHERN = 2552)

A B R A i 4 R RS ¥iE bk % e/ ME ON]
B A AT A InSaleit 9.839 1.379 0 15.34
BORRAERE Wrigm e InNfansit 9.248 1.432 5.572 14.70
“FiEE R InStaytimeit 4.309 0.461 3.258 6.068

WA E
A INWidthi; 0.460 0.464 0 1.386
AR Lcrateit 0.292 0.125 0.0610 0.787
BN K InTimeit 13.20 0.967 9.659 15.33
A & B A InProducti 6.565 1.075 2.197 9.998
R InThumbsit 13.49 1.639 8.333 21.18
I InPriceit 4,632 0.803 2.230 7.737

4.3. HREET
AT SRR [ 5 28 A R R AU B AR K, AR PP 8y A A ] 0 LAT B ) i 52 28, $2 T
TR RE 1. AT
InSale;, = g, + £, In Nfans,, + g,Control,, + 1 + 4, + &, 1
N T 3BT E 5 B I AN i 2 T8 BER IR R RN R PR, AR (D) IR B, 20531
AN B AZ AN AR B Ao, AL A i T
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InSale;, = o, + ¢, In Nfans,, + a,Control,, + &, In Staytime;, + ¢, In Nfans,, x In Staytime;, + 4 + 4, + &, (2)

InSale, = &, + o In Nfans,, + ,Control, + a, In Width;, + ¢, In Nfans;, xIn Width,, + 2, + 4, + &, (3)

ARA, RO t FORERRIAUG Controli FoR HARIERIAR R fo Ml ao WHEI, fi~Pzn ar~as PN
RBHG win Ao s P BIRIRARBON L IR SRS ANBE LI BT

5. SCERASE
5.1. EofEEYT

LR RO SRR A RAE 1%H0K T LR, BOVEE,; T7 2K RZEHRL VIF=2.14,
AR AR o (20 AR B 2 (B AN A 2 LR ARE LB PRRFAS R p B 0.0000, A7AESE5 22, DRI FH A
PRUERR; SRR p {09 0.0000, FELEIRMBIS. AT AR HUEEHLRON | [5] 52 RN [a] i R R4 A
MBI :  2 RE 8 XU [ 5 N, HAZA R AL & e BE e o

SEHE RN R UL 2 Fis e 285(5) 5 oy 22 ot AR 7 il A OO0 [ [mDR S 2R T, i
oy 2 B0 [0 R EAE 1% e TE /KT B35 905, SRR Ry 22 B0k AR 6 7 i B B SR T B35 (kA
Hs SB(O) AT AL B 5 B R A SR, ] WLBr A 22 e [m] VR e/, i B S 5 R s ) A S D
S IR R 2 B X AR R AR N, 2 KERE R . AU B Hla A 20500E, IR
Frez i, BRI A A RS . WIS KRR RASERRE , 2L B A7 R L5 AR RE
LRI R AOIE T, 10 7 Sk A S 23 B A AR

Table 2. Benchmark regression results

2. FERIVFLER

" il WL R w7 A 7R [i] 52 2N AE T R Ji) [3] 72 R i A 2R
7 \E
1) 2 (3) 4) Q) (6)
‘ 0.566™* 0.471* 0.555™* 0.463"* 0.565™" 0.470™*
PRy 42 &
(0.025) (0.025) (0.028) (0.028) (0.029) (0.028)
0.976* 0.818"* 0.739™*
A&
(0.243) (0.262) (0.251)
0.103** 0.312* 0.298™*
JER RIS
(0.048) (0.077) (0.075)
0.159"** 0.088 0.062
2R A
(0.036) (0.054) (0.051)
0.044" 0.017 0.036
R
(0.024) (0.028) (0.027)
N -0.498"" -0.438"™* -0.494™*
7= AN
(0.049) (0.068) (0.070)
) 4,606 4,505 4,705 2.426™* 4,692 2.807
B
(0.240) (0.580) (0.259) (0.824) (0.262) (0.830)
FEA & 2,552 2,552 2552 2552 2552 2552
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R2 0.382 0.459 0.382 0.466 0.434 0.522
Pk 5] 25 8 NO NO No No YES YES
AR RIS NO NO YES YES YES YES

T 355N RERM T RBARER, " 7 T AR REE 10%. 5% 1% 1R EMAKCTFEE. R,

5.2. REMHRE

RISCR BB SRR, THRREITREIERR. 45R W& 3 Prs. Bk, il
T EAR IR SR S RS B AT EAHOCHE, MOR I AR i B B AU O R AR, (8 00 [
SE SRR HEAT ARG EG . FR, O 798D R B B FE SR T AERE I, K P A B AT AT S & 1%10
Ag AL AT AT . BRJE, BB ENHTHIRY 22 5 5 AR P A B IA) AT REAE A S ) R R OR R SR
BEFRNE, SH%UEFHENNGE, DR RN Wy T AR, R BT R R PR
K. =MITERIAGE RS LAWY 8, #E b T ASCES R AR R A AT S

Table 3. Robustness test

3. REMAR

. 1) 2 3)
e X .
B IARAT R SR H AR T RAR &y
0.470™* 0.467" 0.405™
TR ¢4 5
(0.028) (0.027) (18.02)
0.739™* 0.756™" 0.714™
AR
(0.251) (0.249) (3.90)
0.298™* 0.303"* -0.107**
Bk K
(0.075) (0.077) (~5.00)
0.062 0.062 0.141
B AL
(0.051) (0.050) (7.42)
0.036 0.039 0.079™
SUBEL
(0.027) (0.027) (4.18)
N 0.506™" —0.558™ -0.696™
FE A
(0.070) (0.051) (-27.43)
2.807™ 3.038™ 8.515™"
(e e
(0.830) (0.854) (25.51)
AR 2552 2552 2,233
R? 0.537 0.541 0.626
) 285 YES YES YES
AR YES YES YES
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5.3.1. MLEMERRY

% L& BB Ry 22 B AR PR A BB ARy 22 B A% 2 AARE 2 5. AR IR BT Fu 4t SR i vl e
P, Sk AR SR 22 B NSk IEEAR R, R TR R RS AR b 2 B 5 AR
PR R A R R[10], R NTE 4 FR. 56 KA, kil MESRE S /B 0 2 5 5 A 0 = fh Y
B MBAFAE R R R R, HAE R RIS 5 7% R B N 2 3 o AR SCIRK Hib /5 3I500E . R -
B, SkIEBEARE QAN KRR IR A2 IR, MO AR IA 2R S i S, RN
o, SR HSED REARES SR E S T SR L g, BTG ATRURREE, fRE T A .
HR, SRR ARSI G, WRIRETS BN, SRR, 2RI, BIRIWLER.

Table 4. Heterogeneity test results for head, waist, and tail anchors

%4 SkED. FEFIRSEIEN SRR

o @) () 3)
AR - - -
SR JiEEE Pt
\ 0.315™* 0.527"* 0.461*
HR 2
(0.061) (0.045) (0.037)
0.764 0.574 0.978™
B A7
(0.457) (0.418) (0.358)
0.663™" 0.169 0.400™
JEE/{INRIS
(0.130) (0.117) (0.086)
-0.076 0.120 0.008
R BEE AL
(0.119) (0.078) (0.065)
-0.043 0.072" -0.022
SUBEL
(0.077) (0.039) (0.033)
N -0.569™* -0.480"* -0.487"
FE A
(0.091) (0.134) (0.081)
2.686" 3.116™ 2.480™
I
(1.510) (1.389) (1.010)
N 352 1272 928
R? 0.563 0.542 0.533
s J) 285 YES YES YES
AR YES YES YES

5.3.2. EBITIRRM

A, ASCHRYE BB AT AR AA AT R 3B i 2 B 54 IEEZ RS R, 4R IE 5
Fis. WRIESERKE, EEATWAHEE TSR 24 8 S R MMFEEREIEm XA, HE
AT FE I E I . JRRET, FREERT SR, 200 PAT IR 52 3 B DR A BR

DOI: 10.12677/0rf.2024.145456 129 BE 51


https://doi.org/10.12677/orf.2024.145456

Bk <5

ANEREITEATIL I RE, ASFEATL A S8 SR FIRE KPR 22 08 [11] . — 5, ERR AT LT S 221
HPAT AR, SERATIL R K HE RO ar Gy, BT oS S R AN i 1 o RER S L AR I Sk
Yo H—J7iH, BRI I 208 P S EEATE, ST, R SR AR BRI R E Ry 22 ) DR
SOMASE R, X AR ol B R 1 I [ RO

Table 5. Results of heterogeneity in the gastronomy and non-gastronomy sectors

%5 ZRTIAMEZ|RITUHRRMERNLER

o 1) )
AR - -
SN T4 S| g
0.495™* 0.421™
Bk 22 5
(0.036) (0.046)
0.866™ 0.377
AR
(0.338) (0.396)
0.306™" 0.296™"
JEE/{INRIS
(0.109) (0.093)
0.059 0.064
B S
(0.064) (0.081)
0.014 0.097"
R L
(0.030) (0.055)
N -0.579" -0.403"*
FE AN
(0.065) (0.117)
3.147™ 2.187™
B
(1.175) (1.038)
N 1680 872
R? 0.559 0.465
s J) 285 YES YES
AR YES YES

5.4. TN AE

ARSCAESERHAEAL b 73 AN N T34 22 8 5 1 42015 B N AR RO S8 LT DA R T I Ay 22 6 57 i 2 98 JEE 58
LI, G0 T 8515 B I RN 7 i 2 T A T M R £ R R i 2 7 A R A PP R RN, SRS R L
R 6 ML T Pn. 426 ML 7T Q)N EAEABAT I, SRR UUR Y, Frih 22 S A i 7 b
TR EOVIE, RIS I ] H R 1% GEit/K-F LR D fi, RSP 15 B IR g 2k
B R AP S A T TR AT, ) AR SRR N, I6AE 7 AR H2 A H3.

1 6 ML 7 hEE(2) ()FN 7 ML IR L RRATALHEAT R, AT, PR B I A 5 IR AN ATl (]
VA AR B A 3 1, LR AR SR B AT R R R 5 T R TR R R T AR R SR B AT L R B
MEAER AT ERHPARE . HHRE: 28—, REMEEREFEI, ARSI LMESHE, £
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o S0 B A I SRR R, R S M I, RN . S, T B X AR
PRV BE FE D R G oK, S B EREA IO LU B TR, SR EEREIER,
FEARAEAERE, PR e . EARSR AT\ Bk BB IR, B 228 W A A s DB .

Table 6. The results of the moderating effect test of InStaytimeit
% 6. FHISERKIFHRRR B4R

. 1) 2 (3)
e - - -
A EE ELEIT AT
0.484™* 0.504™* 0.440™*
i 22
(0.026) (0.032) (0.042)
N -0.176™" -0.189™* -0.170™**
ik 2 g x SPEEER K
(0.034) (0.045) (0.051)
A 2 YES YES YES
2.053™ 2.735™ 0.121
g ien
(0.840) (1.128) (1.134)
e Ny 2552 1680 872
R2 0.535 0.574 0.486
B[] R 87 YES YES YES
AMRRLRL YES YES YES
Table 7. The results of the moderating effect test of InWidthit
R7. FREEENATHNAIEER
~ 1) ) 3)
A e N - -
I ESE EEITI R EIT
0.475™* 0.496™* 0.430™*
HIE 42
(0.027) (0.034) (0.046)
‘ -0.108™* -0.152™** -0.042
Witk 2 g x PEEER K
(0.037) (0.046) (0.061)
AR & YES YES YES
2.670" 2.933" 2.151"
A
(0.832) (1.155) (1.051)
FEA & 2552 1680 872
R2 0.525 0.567 0.468
N TE) R 87 YES YES YES
AN YES YES YES
DOI: 10.12677/0rf.2024.145456 131 BE 51


https://doi.org/10.12677/orf.2024.145456

Bk <5

6. FILSBUEREIN

SO I I B R by £ S T AR A R A DA I B T R B IR AT L R o R R R T
JEAE 3 Z AN T O AT A R 218 . 55—, ERRBrER 22 SO AR e B A e R A, R A
TR IS ORI — 4510 . 85 =, BTGk ez Bons A S R B RO 0L I AE A DA 22 RS ATAS [ ATk
TR, HPEMAMES MR TR, RETEERERM TSR 5%. 5=,
P24 B IS A AT i 24 T X M Ry £ B 5 PR 0 7 i B R 0 OR AR AEAE SR IR T N, AR SR BT L AR
ELAREIARCR B . L2 L BT R, R @

1) BT, ERRES A ERE A ST LA AR SN B SORMR S Ak 8 I SN B
JETRAR T SN s BRAE SRAWSE R B ARE,  BORE AR i DRI USSR 1Y) A T R e il OB A% ]
®ra, WHREMNAELNE, CHRTHEE AT REYIRERE, 1Y 9m 98 A i o 2 A S AR A
Flo BT AR TERE IR RN, SRR AT ARG S8 R AN A, IR & B RS2 AR LR A A
ah, SERFMH R E TR A, [V SRR L B AR R, AT A AR B 7 R

2) TEHE, XTSRS, e MIZINKRERAN S RE, MREREEIEit. e
AT DO BRSO 2 (M B SRR AN BEUR, BAREORSCRE . T BHURSE, IR A AR ST, SIS
TNV G, BRI R BTG NI Z 07 TUE, ARSI 5Lk Z T 55 e 7T BRI
SR, s R BE A (U ERR AR ) M, AT SR T Bl 27 i AT R 55 RO A o

3) Ak, Ak 5 Sk AT A B S 1, I 2 AL AR T S R R
I BLF8 0 RIS LR by 2 B “ SR o R, Al a2y S AR AR ™ i SR A IR SRR, 4R
PO A 7 b AN JE IR 55, G A A B 7 i 1 T A O e R, RS SR O kG, 3
S P S AT ORI, (R R
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