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Abstract

With the rapid development of the fresh electricity business market, the traditional marketing meth-
ods have been unable to meet the growing market demand. In order to solve this problem, this paper
first uses quantitative and qualitative research methods to conduct an in-depth analysis of the current
situation of X fresh in-commerce platform. Through market research, consumer behavior analysis
and competition comparison, the main marketing problems faced by the platform are summarized in
detail, including lack of brand awareness, low user stickiness, low logistics distribution efficiency and
fuzzy market positioning. Combined with the actual data, the paper puts forward a series of targeted
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solutions, such as combined with Al technology all-channel publicity, the establishment of member-
ship system, combined with big data technology, optimizing the logistics distribution system, compre-
hensive market research, clearing market positioning and target customer base, etc. The research re-
sults show that these strategies effectively enhance the market competitiveness and brand image of
the platform, and provide a powerful practical reference for the marketing personnel in the fresh elec-
tricity business industry.
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