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Abstract

Based on an in-depth analysis of the international wine market and the Chinese wine market, this arti-
cle explores the sustainable development strategies of wine enterprises under the current economic
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situation. By analyzing the current situation of the current situation of the global wine market, the mar-
ket share and trends of major wine producing and consuming countries in the wine market are pre-
sented. On this basis, combined with practical cases, analyze the challenges faced by the wine industry.
The innovation lies in combining multiple regression models with quantitative analysis methods to
quantitatively analyze the key factors that affect the economic benefits of enterprises, and proposing
data-driven marketing and brand building strategies, providing theoretical support and practical guid-
ance for wine enterprises to achieve sustainable development in an increasingly competitive market
environment.
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Table 1. Global major wine producing countries (2023)
# 1. 2KFEFEEFE~ET2(2023 F)

H %K FeE(fTt) [EEZRGE
HORH 4.85 18.65%
pe | 4.60 17.69%
PEEEF 3.40 13.08%
*H 2.40 9.23%
B 1.20 4.62%
FHoAth[H K 10.55 40.73%

Table 2. Consumption of major wine consuming countries worldwide (2023)

2. 2T EEEEHBEEZRE(2023 F)

5 H PR (12T DL
*E 3.25 12.50%
e Ed| 3.00 11.54%
RORA 2.50 9.62%
1l [ 2.10 8.08%
By 1.90 7.31%
HoAth [H 2 14.25 51.92%

TR — NS Z e A, BT T 4= 2R AT 17 3 i 2 a3
HHE =a+ B x NN + B, x T HET J1 B + By x SUHEERZ B + B, < P2 i 2 e

R LR [ AR TR Ay -
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Table 3. Main indicators of China’s wine market (2023)
= 3. PEEEENAEEIEIR2023 )

A [ EARl b ARE= ()] WA R (1T AT R (1T
2019 45 16 5.8
2020 4.2 15 57
2021 4.4 14 5.8
2022 4.6 14 5.9
2023 48 13 6.0
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Table 4. Technical applications in the Chinese wine market (2023)

= 4. PEREETIHE AR A (2023 4F)

£3:% NIVAE| K (%) FEACR

FsTHEE R 60 FERRBHRA R, IR B
TN 55 SCHUREHERI 2, AR &
H B 50 RREERR, RN A
KEde o e 70 MACBERIGEE HE, $R T3 B B AR
PN 45 RPAVEAR ST, SR R

4. AEBSI TSR Bk RN
4.1. BRI

TEABRM AR H 2 Z B EM AT 52T, IR OE R 8 & T 7 M S B m] 47 2 K (1 4% 00 SR s
Z—o TERIEJUE, TEBUNK T AAZBERSEN, BEMREST S IGaERMASRY, XK
S FIRE T A8 2 AT M ok T BOK 0 e AR FH g2

2023 4 Hp [H AR A PR R AT B (SR 0 R AT 31K (2024~2030) ) dE— P 5 iR 1 AR M A= = g i 1,
SR il R A G P St S B AR SRR R, A AR S A MR AREE TR, BURPRE IR RN R

DOI: 10.12677/0rf.2024.145480 397 BE 51


https://doi.org/10.12677/orf.2024.145480

RANH

2] A BRUR SAHEAT A WU B A SRR DR, ARSI B R L T AN B B . I, BURTERI
24 TG W HET AR SR AR EOR, B PIRTs Y™ E . RERIH AR R 1L ge4: 77 ([5].

4.2. L BTESLR

Bifi 5 A= ERIH 28 3 Mot 2 KA b A P 4 2 ST (CSR) A B AR FE FE H 2538 n, 67 460 AT M 4L & 54T
SR RO B SR AT RES R R P B B RGE I AESR, A EBURF R A A E 2 BT A R IR R A
TRZEGE, #—SHAE RO ETH2THE, a2 R ES LRI,

2022 FBUN RATH) Tt — B HEdE AL 2 THER X IE S BN R E, STt ait
RIS RNAE = 52 E M EANHT, BRkS 51 AmF, Pt fmigdsd., ZEEERE, &
b7 EARRE 1 TR RS IRy BB RGGE TR R AR SRS AU T, AW e ARl kA2
TR R . XN TREE AR, XA AMCELE YA = 5 8 & i R s bR dE A R R T = %,
[, 7E 53 TARHF] . ¥ 2 R0 J DL R X 152 55 7 THI BN BE 22 R R
4.3. RV EHERA

TEEBRA VST 3 S IRI 008 528, 3% 0 7= W 2 20K g 03T 1 SR g 5 B R TR T4 5 R A
AREFEH MR R T R e 4 7). EAER, FEBUSNA T — RINECGE, HMETRESAT
BN R, XL N A AR T 2 TR S 5T, B ) Al ik AT R R M B 2 B
K.

BRI T 7 M T R E G B A O KA T X 15 2023 4FAUAR Y (ool
R AT 8 K1(2024~2028) )+, BHAMFE H R AV P L T I SE B A, e E LR el
KV IX— BRI 1 ARSI N B E B R G KBRS AT LR TR ReHAR, A IR
TR, WO TEENA, OGE T N ERCE, BT IR, Rm T RIER AR . H
BF, BT () T 3208 B TR R OB v 48 0 A0 ) O B

Bl & T 9 TR 2R S T 5 S IR, ARG s B e A 2 75K . A & 0 =k vl s K
BHm A TEAR, REESEEERE NS, N e B B X R E A RS, DR E i E R E
WA EARFI B TR S 6, BIE A s oS e g -, eaiig AR, Ak, smib i g
G577 A BRI, 2024 FEUF AN s E R ENR SEL) . frlitd
TR AR SR TE S 1T I A B M . R A L T AL S A R, SR m T I R A R A A,
EIS AV AT RS URBEREN SR, RiBETIHNZ TR, W51 & iE sk,
BRI TR I K.

FET DL SR, A n] AR 2 Ja mlE A AL, FI0 3 2 i R SR 48 5 Ak e SR T I OB R 2K
MR W B Lt [ml T A A

BV = a+ B x B F W IR + B, x I E BN + By x it AN E IR T + B, x 7= BHT 71

RN TR B a . A B BB, ATULAH R R R S NIRLE., B
WA, H AL T A SRS v A O B IR, LA SR, SRR I B R AL

BERHEBHCN: =02, £=004, B,=005, B,=003, B, =0.06. EETFILERFEE N 70%.
W EHRAN 10 1275, MM ETRTE 10%. 77 s GIHT I B 20% 1500 T, T R 28 0% 28 ot #3542
Tro i AR RIS S AT, Ab AT DA I TR T R QT P PN BE NS SR B A [l A, HETT AR AL
AN T TES T

DOI: 10.12677/0rf.2024.145480 398 BE 51


https://doi.org/10.12677/orf.2024.145480

RN

5. &5RiE

FEAFIAEE T, AL ATl AT — R 5 SRS A s e B BT e 5+ 70, 4R BB R
FAEHET AL 8 (B BN SAT AR 2, ARHESD BT h OB AN T 32087 5K o il sy 2 AN
58 7 A A AAFIAN I, AR EE T 8 AT AR AERTE o IR (B ) R R AR ], Ak g
PERARIZE A, $RTHE R,

S E 3wk

[1] PLETFE. 2 RHRILE T SRS = R JE SRS AT L[] B A, 2024(2): 127-129

[2] &7, R, EOFEL TEREAN O AT RESE R R B A X ST T[], URUF B (9 SC), 2023(34): 133-135.
[B] Ef i E s S s r a0 sk [J]. %%, 2023(4): 108-110

[4] B BRI SR F B S SRR [J]. #%TTH, 2023(18): 229-231.

[5] 4R IR BUASTE AV W 5540 3R TR AR S e [J]. 4010, 2023(21): 248-250.

DOI: 10.12677/0rf.2024.145480 399 BE 51


https://doi.org/10.12677/orf.2024.145480

	基于葡萄酒企业数据分析下可持续发展策略探讨
	摘  要
	关键词
	Exploration of Sustainable Development Strategies Based on Data Analysis of Wine Enterprises
	Abstract
	Keywords
	1. 引言
	2. 葡萄酒行业现状分析
	2.1. 全球葡萄酒行业概况
	2.2. 中国葡萄酒市场现状
	2.3. 主要竞争对手及市场格局

	3. 新形势下的挑战与机遇
	3.1. 环保法规与政策的影响
	3.2. 消费者偏好与市场需求变化
	3.3. 科技进步与创新驱动

	4. 葡萄酒企业可持续发展战略探讨
	4.1. 生态环保措施
	4.2. 社会责任实践
	4.3. 经济效益提升

	5. 结束语
	参考文献

