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Abstract

Based on the journal literature on product pre-sale research collected by CNKI from 2010 to 2024,
this paper uses the CiteSpace visual literature analysis tool to visually analyze the literature data
from the perspectives of the number of published articles, keyword co-occurrence, keyword clus-
tering and timeline analysis. The analysis results show that the total number of publications in the
field of product pre-sale generally showed a fluctuating growth and reached a peak in 2023. From
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the perspective of keyword co-occurrence analysis, the research on product pre-sale mainly focuses
on topics such as e-commerce, pricing strategy, fresh agricultural products, supply chain, and stra-
tegic consumers. From the perspective of keyword cluster analysis, a total of 9 clusters were formed
in the product pre-sale research. Finally, combined with the keyword clustering timeline, the re-
search trend of product pre-sale is mainly divided into three stages: the initial development stage
from 2010 to 2014, when pre-sale began to rise in the e-commerce industry; in the rapid develop-
ment stage from 2015 to 2019, the research direction of product pre-sale was continuously ex-
panded, and the coverage became more extensive; in the stage of innovation and development from
2020 to 2024, pre-sale was combined with new retail and dual channels, and consumer rights and
interests was paid attention to.
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Figure 1. The number of publications on product pre-sale from 2010 to 2024
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Figure 2. Keyword co-occurrence map of product pre-sale research

B 2. Fmines KRR Il E

Table 1. High- frequency keywords and centrality statistics list of product pre-sale
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Figure 3. Keyword clustering map of product pre-sale research
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Table 2. Keyword clustering list of product pre-sale research
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Figure 4. Keyword clustering timeline of product pre-sale research
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