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Abstract

Consumption tax plays an important role in China’s modern tax system. By analyzing the function
of consumption tax in China through chart analysis, this paper finds that consumption tax has not
fully played its main role, and further explores its optimization path. Research has found that the cur-
rent scope of consumption tax collection lags behind the needs of modern fiscal system development,
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and there are three development bottlenecks: the overall scope of tax items needs to be expanded,
high-end luxury tax items need to be updated, and green environmental protection tax items need
to be improved, which urgently require reform and transformation. Based on the functional posi-
tioning of consumption tax, the development experience of some developing countries and coun-
tries of the Organization for Economic Cooperation and Development, and China’s development
needs, this paper proposes specific optimization suggestions for the taxation scope of consumption
tax in China, guided by the three functions of ensuring fiscal revenue, regulating income distribu-

tion, and guiding green consumption: establishing a complete “traditional + emerging”, “goods +

services”, “health + environmental protection” taxation scope system, so as to fully play the func-
tional role of consumption tax and promote the realization of national policy goals.
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XoF T T AR A T B A T R IR R T RN 20 Bt [4] . Ng Shu Wen (2018)HF 78 & Bk & B UCRHE B A Rof /b
TR K E[5]. Thivierge L.V. (2022)8F 78 &K I, ASFIENEAS LE T (1 S A AR fy il 2 &~
B, DD RRCHECR, B SIAEE6].
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RN R, RENTERBUR B ORI EEE. A RBBCSRERE, TERRE N RIS
AR ER KA, 2018 FREH BN 10631.75 127G, 1% 2022 £ K3 T 16698.81 124.7C,
X A TH DB ORIV BN R B 7732 3G 5 . AATH ZRBLSON o5 BESCR SN I L SR, 2018 2 2021 1Y
SEHA], TR BB BRSO B b KBRS RELE 7%~8% 2 7], 2022 4F, {EE KBEURKIINES T 9%
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Table 1. The proportion of consumption tax in China’s tax revenue from 2018 to 2022

= 1. 2018~2022 FHEIHBRARBIIN PRI &L

I BN i (12.75) HABL(1L 1) THBBUMON o5 BRI 1 B (%)
2018 156402.86 10631.75 6.80

2019 158000.46 12564.44 7.95

2020 154312.29 12028.10 7.80

2021 172735.67 13880.70 8.04

2022 166620.10 16698.81 10.02
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Figure 1. China’s Gini coefficient from 2018 to 2022
1.2018~2022 FEHREEH R HEH
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Figure 2. Production and growth rate of plastic products in China from 2018 to 2022 (unit: 10,000 tons)
[ 2. 2018~2022 FHhE LRI F fa = 8 RIGE (B FIWE)
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Table 2. Proportion of consumption tax to total tax revenue in selected OECD countries from 2018 to 2021 (Unit: %)

%2 2. ¥R4> OECD [EZR 2018~2021 £FiH B HFUEWNMILLE(BAL: %)

P 2018 4 2019 4 2020 4 2021 4E
B 49,5 49.2 50.5 49.7
Fmi= 35.3 36.1 35.6 35.4
=N 25.0 24.7 233 23.1
[ 247 24.3 229 22.4
HA 18.1 18.3 19.4 18.3
FEH 16.4 17.6 16.1 15.3
OECD HFF#1E 31.8 32.3 30.0 30.0

HHERIE: OECD Sit %Rl E.
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Figure 3. China’s per capita consumption expenditure from 2018 to 2022 (unit: 10,000 yuan)
[ 3. 2018~2022 FEFKE AHBEXZ H (SR FT)
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