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Abstract

With the development of information technology, e-commerce is full of vitality and challenges. In
this context, e-commerce sellers are increasingly collaborating closely with content platforms, and
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the issuance of coupons has become a key strategy. This study focuses on the optimal distribution
decision of coupons for e-commerce sellers in content platform marketing. Considering factors such
as consumers’ sensitivity to marketing service efforts, coupon face value and timeliness, and prod-
uct diffusion effects, the game method is used to deeply explore the optimal coupon face value and
validity period of e-commerce sellers. The study finds that the validity period of coupons issued by
e-commerce sellers is related to consumers’ sensitivity coefficients to coupon face value and mar-
keting service efforts of content platforms; the profits of e-commerce sellers and content platforms
increase with the increase of consumers’ sensitivity coefficient to coupon face value; the commis-
sion given by e-commerce sellers to content platforms, coupon face value, and marketing service
efforts of content platforms are positively correlated with product diffusion effects. Based on this,
management inspirations for e-commerce sellers, content platforms, and industry development are
obtained.
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Figure 1. Two-stage sales structure diagram of e-commerce sellers
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