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Abstract

Under the background of the rapid development of Internet technology, traditional physical muse-
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ums have been unable to meet the diversified needs of the public for museum experience. Therefore,
the active development of digital museums has become an inevitable trend of museum transfor-
mation and upgrading. However, it seems that domestic digital museums generally have problems
such as low page views and poor user experience, which leads to a deeper problem of weak influ-
ence on the public. In view of these problems, this paper adopts the method of investigation and
semi-structured interview to systematically analyze the visits, user interaction and experience of
digital museums, and proposes strategies to improve the development status of digital museums in
China, including broadening communication channels, improving museum digital product design,
enhancing service experience, and strengthening integration with youth education. And enhance
the public’s awareness of traditional culture digitization, deepen the influence of China’s digital mu-
seum to spread Chinese culture to the public, and assume the important role of providing knowledge
services to the public. At the same time, this paper also points out the limitations of the study in data
collection and sample selection, and suggests that future studies should expand the sample size and
deepen the analysis, so as to provide more comprehensive and scientific suggestions for the sus-
tainable development of digital museums.
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Figure 1. Global visitors to museums (November 2023)
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