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digital trade. Based on the China National Knowledge Infrastructure (CNKI) and Web of Science da-
tabases, 625 Chinese-language articles and 389 foreign-language articles were selected as samples.
By drawing various graphs such as the trend chart of publication volume and the co-occurrence map
of keywords, it was found that the attention to digital trade has been continuously increasing since
2018. Both domestic and foreign researchers have focused on hot topics such as technological inno-
vation, e-commerce, and trade. However, there are differences in their research emphases. Domes-
tic research mainly focuses on the macro perspective of the digital economy and digital technology,
while foreign research mainly focuses on privacy protection in areas such as the encrypted market
and protection motivation theory. Additionally, through the analysis of keyword bursts, the dy-
namic changes in research hotspots were clarified. Digital governance and domestic regulation may
become future research hotspots. Chinese scholars need to enhance cooperation and conduct in-
depth research on the formulation of digital trade rules to promote the continuous deepening of
research in the field of digital trade.
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Figure 1. The number of published papers on digital trade-related research in the CNKI Database from 2014 to March 2025
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Figure 2. The number of published papers on digital trade-related research in the web of science database from 2014 to May
2025
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Figure 3. Analysis of the authors of Chinese literature related to digital trade
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Figure 4. Analysis of the authors of foreign literature related to digital trade

E 4. HFRSBERINCCEIEE BRI

2% S

DOI: 10.12677/0rf.2025.153177 468


https://doi.org/10.12677/orf.2025.153177

HRR, EWE

[ ]
: F?%%%ﬁﬁ#@ﬁﬁ%#% S
TrreepsunE © 0 ° )
" %%%ﬁﬁﬁvﬁ%ﬁlﬂ EWTOB?%P%
‘ D
NN 2 gﬁfﬁﬁ&%@ﬁﬁgggggﬁﬁ%m AEmLE
MRk SRR : M;sg:;:% % ﬁfsﬁg&‘*@&ﬁ%ﬁfﬁ%ﬁf
WA TRIARE B 2t

)

WIRIK S5 5 5 5
XA ETFR B REE ﬁ‘%ﬁ‘?ﬁ&#l‘%
B E?i‘*ﬂﬁ?l@a‘%ﬁ‘zﬂﬁﬁﬁ BEFITR I £5,
RMERFEITF LR o mat b %255 S

y Y T PN
PEMEFERRE
Tk v

=
=
=] P

(o)

Figure 5. Distribution of publishing institutions in digital trade research
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Table 1. Frequency table of keywords in Chinese literature
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11 HHEER 8 0.02 2018 25  flFRE 4 0 2022
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Figure 7. Co-word analysis of Chinese academic publications
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Figure 8. Co-occurrence map of keywords in foreign literature
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Table 2. Keyword frequency of foreign-language publications
2. INOTER R BEIRSIR AR
number  keywords frequency centrality = year  number keywords frequency centrality year
1 impact 43 0.05 2018 16 adoption 11 0.18 2019
2 social media 42 0.13 2018 17 media 10 0.15 2010
3 online 40 0.4 2010 18 market 9 0.01 2020
4 information 30 0.14 2014 19 trade 9 0.08 2014
5 internet 27 0.06 2017 20 risk 8 0.07 2017
6 model 27 0.36 2011 21 markets 7 0.09 2014
7 technology 18 0.04 2020 22 artificial intelligence 7 0 2019
8 Ecommerce 17 0.07 2015 23 acceptance 7 0.04 2021
9 big data 15 0.18 2017 24 digital trade 7 0.02 2022
10 performance 14 0 2021 25 supply chain 6 0.05 2017
11 trust 14 0.03 2011 26 Digital economy 6 0 2023
12 innovation 12 0.05 2021 27 cryptomarkets 6 0.08 2016
13 silk road 11 0.08 2016 28 networks 6 0.03 2021
14 management 11 0.1 2011 28 policy 6 0.04 2022
15 behavior 11 0.32 2015 29 systems 6 0.03 2011
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Figure 9. Cluster analysis of keywords in Chinese literatures
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Figure 10. Cluster analysis of keywords in foreign literatures
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Top 24 Keywords with the Strongest Citation Bursts
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Figure 11. Keyword burst in Chinese literature
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Top 25 Keywords with the Strongest Citation Bursts

Keywords Year Strength Begin End 2010 - 2025
digital media 2010 1.26 2011
silk road 2016 5.64 2019
cryptomarkets 2016 3.06 2019
digital ethnography 2016 1.86 2017 —
big data 2017 2.08 2020
behavior 2015 1.75 2020
information 2014 1.63 2020 —
social media 2018 4.54 2021 — —
technology 2020 3.2 2023 N
€ commerce 2015 2.94 2023
market 2020 2.28 2023 N
trust 2011 1.61 2022
performance 2021 2.65 2025 s
innovation 2021 2.51 2023 S —
price 2021 1.73 2022 e —
entrepreneurship 2021 1.73 2022 —
management 2011 2.68 2023 p—
digital trade 2022 2.07 2025 —
policy 2022 1.78 2025 —
covid-19 pandemic 2022 1.73 2023 ——
online platforms 2022 1.73 2023 .
digital transformation 2023 2.26 2025 —
ict 2023 1.8 2025 —
trade unions 2023 1.8 2025 e
trade 2014 1.28 2025

Figure 12. Keyword burst in foreign literature
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