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Abstract

With the rise of short video platforms, TikTok has become one of the most popular social media in
the world, and its background music (BGM) has an important impact on the spread of songs. Based
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on Python text mining technology, this paper collects, cleans, analyzes and visualizes the lyrics of
TikTok’s popular songs in 2019 and 2024, and explores the common features of the lyrics of popular
songs, including high-frequency words, emotional tendencies, etc., to reveal the lyrics style pre-
ferred by TikTok users and the emotional analysis of people listening to songs. The results show
that the lyrics of popular TikTok songs are generally short, repetitive, and emotional, and positive
emotional words account for a high proportion. This study has certain reference value for the music
industry, social psychology, emotions, and cultural dissemination.
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1. 5|

Bl ELIC (1 R B 5T & 124, RS E SRR M EAUIT &, 5 % BRI A P 2R
R G, Fm s AATTAETE 0077 7 THITE, (R 58K 0 Rk s et AT s e . b
B RPEAE NSO P B B B SR s RS T S R SR RAT . T KRGS E S N
W, AOEEE TS AETE, Bz TRF AR

BT EHRIABIRE, AT E S A2 R M RAT A SRR T 3 SR i Sy i, @i
DRNFZHR BN TR, o] DL B 23 1 246 5 S0 O BTSRRI AR B AR, i Al I IS 2
AR A RERE BT S tHRE e T A A 1 4, Bl ek “ B IRIAFE” “ KR ” SRR 2, o
TR NN RN R AL

WA K ARIRAT B 55 73 M7 5 22 R0 h A e 465 P R A B8 HEAT DA J WOkl it B0 kAT, A SCR AL
python i 55X} 2019 4EA1 2024 ARk #4 TRk it AR HEAT B WS . 5 BRI AL AT, SRR S IR
UAZIREL S AT O, SRS SR B . RBHESRTOCEE B R g B, Fodh A 21m)
J7i%546 Beautifulsoup, &2 MNT HTML/XML SCRY, $EEUES Atk BdE, Blansan. PEe. s,
Y DUIRARAD i 45 DOM IR Z5 14, IS bR 84 56 e G 2, A& HEAT W T3 1€ 4L ; WorldCloud
T3 e SCAS T ) e SRl A A A 2 B, (ORI — H TR, TEMTRT L, R I AT B
T ARSI, RIS AT S S e AT A S 4 S S B 8 Jieba Y0 B TV R S Y R SR Y
SF N R SCHARE 3 T AT SR S SE I B KR 4y . IRIUE, I RO RIS Ais ], AT DR i
AT BT M 221628 5 S0 B B 5
2. MREREXBER
21 ARG =

AR, WA BT BRSO e AN BRI 1) 2, 3 SR IE 2 I IR R AR A, B i k. I
AR S SR DO TEFI R IE, NE Rk T RS, Kk, MEBBURIP ARSI E . B

R PRI 38 LB 3 AR R AT 8, 8 AR R R S I R A e s, ANDORE 4R 82 2 AITH 2
B KBRS ST TR, IR NGB A S I AT RS R JE BN KE 7
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LSRN AR MEATCE &, O 505 AR (BGM)XT & SR 7= Ml LA R sk i RO AT B R 35 5
VR A PR RE S B TR AR L, i (B () 55, Sy S R B E B B )
FL A BRFAE R RERZ R L M AR AR AT O, BRIE, 0 A TR0 B R0R] A B T B AT RAT &
IR S S L o S -

2.2. MHERGER

2.2.1. AT EE FEBHRIR

BEA AT & WS, & AR UL R e . #1557 6 (2024) [11RAH (RHERE
R4S » WAL FIF 0T 77 6 & R A AR R R A P AT a8 . 0 T8 w7 ki, (A=
i) (ST Cermnmk « ofE—) SRR,  (EI) (AR ERE) (BR) SFLMERR
2023 PHE EHER AL G (EBI AT AU E AR BINE . SRR BT, BEE R
BB F R T FRE REHECT GRS . B ZTRONRIL, AN HEE, CRBOIAEEREA
AIEER AR, TE R A L PR B . 2024 4F, JLTE 2 TR0 TR RN R R i AT B
TR P s, SROETE 2 IRIEH 7T

MR HIEFR(2024) [2]3E 0 A R AT ML — 26 5 IR AR R VT ONE RS 5 5 2 8 R SR
B L) ARRRNI M ZE B S, N AP RAUE A T AT S 5. B BOR T BHE M1 & LT
AP SR LS & AR, IEAEST BT B S P 22 i ) 3 SR A 0 3, il ORI SR R i3k 1e 175
SERE RN SR, AT HAR TR R SCA 7™ i ) L2 o PR A 00 R S ey, At
HIRHAE M RAAMEZ, A5 R BAZBRIAGE R IKAET, pgs “Hfiil” £ 2K L2 E
INEE 7 IAT & A H 3l AR« kAL itads.

2.22. XXEWEREZRSHPHNARR

SCARFZHR L ARAE 5 AR AU R L ST T BN AT FE A 2R A2 D716 2 1T, AR 10, Tk 1 (2003)
[B1#EH, fECAAREEA, & AL B 50E (5 2.4 25 (Information Gain) . H.{5% & (Mutual Information). X2
giit. HIEE AT XA (Expected Cross Entropy). SCASEHE AL (The Weight of Evidence for Text)flia 45, Web 3¢
AFZ i rp > E B e R R AR AR A (R, X R AR 7 (A H SOAS o 1] R 2R R, VR 2 AR G0
EXMELIAC B, P ARG 2 40 I8 R AR SR B VR B PR 4« DA B RHAE B IR — IR A IE — VT R K
SPREANRE AT VPAY, ARG TERFIERE o (B S AR, T 2 H 23 0 = I ARFIE R B 4]

TERG AT IH, RIS R WTHRRAW KR, [ N A28 A WrAR R AR 1 IO B R S 4
RGHRALE, EROPEARY 2N THEE RS . Karthik 28 A\ [5]5%5 R FHVEES . F I S5 SR i
VERORHMESR ™ i, St 7 — M TR R A A SCIR L R P BARIERI 7 a i B R, TR
G RIS R T EONEAR, EZE#(2022) [61 I 4B 5 5 1S5 SRR SR E S A R
fE, ARG R PRI AT GBS, E PR A ERIECH AR IR, AR BRI P 1 R i AR A R
FR UL O AR B R BEAT HERE[ 7]

2.2.3. BEFRRAXE ST ER

FORWAE R IR SCATE X, R I 2 2R R mi. #650K(2015) [810TFE A 8L, R [EH
RBEFAT Z A A ith fr SRR — MG & T8 5 5 30 BERSE4% 48 kA AT B R 2 5 T 5
DS AR 35 B AN RE VRS 15 52 15 A th S PR D0 T 00 0 T S 00 B IR PRk . R VR PE(2009) [9]
TR MEAREA TG, SR T R B, S T EIA R > B, R ARG @
A Bt 4, 25 6 2% BRI TAIARVEAS B SEIL 70 wav STPF 3T 3 R G bR AUl 73 . JF B
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MRS FEALIHEL 200 AT S SR AOIF RSO R B, AT ZRIUERG RN 95.5%, BGeit i 35 aorn gl Ak ) v
T2 43 R 3] 85.29%H 84.6%, Uil 1 &y 1A Rk .

3. BiEmiR T %
3.1 BUEiEEUR AL TR

AT EEAE F B RIE P RLEE . — 2R E U R TR L, kR AR . AR
Sy TURIE E T B R TIEERE  IR R . FIR, N T RIEEE B AR, BATT BIEECT
2019 A 2024 AP (8] 55 s R AT THR R B T R, FRUSCER BRA SCAR KR 29 120 1, Herb 2019 4
50 7, 2024 470 £, HoE s 2R E RS, BEERAT. RIE. BIR. WESE, DT RBGERE
FH P SR AR A A2 Ak

AR A Jieba #HATHUALEE, IR EBRIGE AT WAL TER S, WhERfFS . T FRR TR,
TR B B S n], [ B 25 BRI SCAR R R s AOE 2 SCAA], i g7 < < SEBhE I . KR
Jieba H E 5 (A L, SCARHE B2 AN, e A dieballeut STAR AR A 2 B (] 1) FFSeit 2019 4F
2024 FFRPE A THGRA AR, Wk 1.

Table 1. Word frequency of popular lyrics of TikTok in 2019 and 2024
Fz 1. 2019 F£ R 2024 FHF HITIFRIRIAIR

2019 £ 2024 £
i) BEL 1] B
1 & 5 AN 11
2 4 3 — 9
3 ERZ%E 3 E2) 7
4 — 3 215 7
5 IEESS 3 A 6
6 Al BE 3 Ho 6
7 x4 3 HITE 6
8 i 3 IR 6
9 i 2 7o 6
10 RE 2 —4 5
11 2 2 BriEd 5
12 DV 2 B 5
13 ikl 2 A 5
14 L 2 —jt 4
15 Wi 2 Y1k 4
16 xel 2 AE 4
17 Bt i 2 ES 4
18 —ild 2 4 4
19 iy 2 N 4
20 BT 2 —3 4

DOI: 10.12677/0rf.2025.153175 450 BE 51


https://doi.org/10.12677/orf.2025.153175

TR %

g3k
21 et 2 ¢zl 3
22 V03 2 —%H] 3
23 PN 2 [ 3
24 ZTHR IR 2 An 3
25 VARG 2 455 3

3.1.1. FARIASH

M 2019 FERLE ST E = BI(E )R RTUEH, R %7 EAZ. EA. ATRRX R
AR XA H A AN, Z2RETIMOURZEFHWER, “UE”7 RIS LI FEYENE
K “BFT WANMEARRIIE; CEAZT RB—FECIBEE. S ATESE.. WK EE, £
R % B 5e H AR . AN NINISE, B RACE, SN 8 A G5 s N O AR

M 2024 FERLE T = B 2)hRT LA H, AT —AS PURL A, 2 IX R H I
wR e, o “RRAT BIAEFR S HACE M BN AR REERT R, AHE 2019 AT E
TBIREFIE, “2/07 SR EN T . BENES., WA LS, TR S RIT R ABRSS LR
AETERETE, BB AATY B A R TR A U AR E RS
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Figure 1. Cloud picture of popular lyrics of TikTok in 2019
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Figure 2. Cloud picture of popular lyrics of TikTok in 2024
2. 2024 FHE R T E

3.1.2. HmIFLLE
FERICAR AL b, 2019 4 ) 0N B A2 TH 1 BAR SV RUSZ, W “ I FRIEMRIMER R,

DOI: 10.12677/0rf.2025.153175 451 BE 51


https://doi.org/10.12677/orf.2025.153175

T %

“HT RETAMERRR, HGEESEN AT, R T 2024 4, WVCAAEAS PERIE I S TR, ASG
TEE A BRI, FAR NI S AR R LS EAZL, B AT IR, RS “sEmT A&
R R, AEMUOURRT BRE/MER, TR S ALR) . EALERRKARK R .

FERHEAR b, XA AR 3 RoR A TERIE BN ORIE B S R B2, IR SRR
L IBRAE R T R A At R R, ATV A B £ E, e T RN R
Je s JT U SN RS AR T A K, RSSO ik AT E 2 L 5 SR IS, M
MRS WD B BREPIRES, R R 20 B AL A I 4, W AR 2 D BRI — At oD A Az, A
AITTAGAE 54 N I RSS2 30 vh T4 2 (0 s TR A SE AU

FERRIA] RS b, FLAFI (] RS LS 7 AN “BENE” 2“0, 2019 ARSRIE “Weik” . 2024 FFEEEVE

5ty NS “REE AT T B2 R ORRIE B SR RIS T AR B AR A Y
THECE B B0 A5 RIS %Fﬁ%mﬁ%%%,M%W%?ﬁ%ﬂﬁﬁ%%ﬁ@,&%zﬁﬁﬁ
W@ﬁWMLk ﬁ%ﬁﬁkﬁﬁ?%%%%%%mX%mﬁ,HE%%F@ AR ERIE, KA
Y E s R O R R B, SO0 FE N SRR AR S 1 A R ﬁT%ﬁH%AM

HRER

FE5 TR rb s K A B EE A 0.291 TR 2 0.449 (W56 2), AATT AT /b8 ki) Hh i 204 4 IR
HASRBNRERIS “ 217 B CPUR7 FIEMERR, X S B R, o R R AN
JR AR TR R G, ARG B S T 1 TR SRR R A, W IR I BRSO IR I, SRR
Y E R, ERERIE EATRRT B, A2 5 TR A A R SR E AT

Table 2. Classification and statistics of high frequency words

F 2. BIIAS XKE

A \ 2019 ¢ | 2024 4
A4 L= TR L=
e 16 0.291 57 0.449
HEWMRES 34 0.618 70 0.551
Hith 5 0.091 0 0

AR A AR A S A S R B — NIRRT RATF KRB B R A AR A ] K 3[R
FHF AT OEERAT RN, EAMIE A B RTE P . T ERRE ST 2 H R e A, &2
PRI Ao SN AR A Vi IR 2 5 1)

Es =A

AHFFT LA 2019 SEA 2024 ERLE - G R THCHTGE NI RO R, 2 Python SCARIZHEHEIA, i id]
GE s HETTITE, KRG 1T RHE I THOR I RE S HE A a3 . R AR T WL
A, TS A S S SO B IR R AR, HA T I AR TR SCARTZ R F AR B} AR Ak ]
HEAT I NS LU AT, 7R 7 3 SR AR SR R AR, SO FR B AR SO O B AR SR AL T T ISR A

W R, BT & 1 R SO IEAE O AL 22 1 25 1K) “IRFETE” FIE S U )«
WhH” , R—UUERFFTIRARER . HARIRAEW AL, SEEEM TS eEtmeE, e
ARIREEL AR 120 & Jk il (2019 4F 50 1, 2024 4 70 ), iz Jieba 431 T B HEAT SCATE U,
AT FA AR BR TR 5, 454 8 F WordCloud i = rT AL, 73 HH RV REAE A3 28 : AL BB R AL,
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2019 4F TOP3 miflial N “UFE” (5 1K) “4F7 (3IK) “EAZ” (31K); 2024 FAF N “FA1” (11 1K)~
C=AT Q) CRE” (TIR): NEGEI R, BAAFEYHRIRD 40%, 1% EISHETCIE K 54.3%:;
M SRERBAR M, “BEME” KIAIC R 72%, “NAE” CRKR” SETHMRCEK 3 5. FEEH E
Ak R[S 7 EE AN 42.7% 42 1 28 68.3%, IR EREL(ESI) A 0.56 35 % 0.82, HEAAIG KK LA S
F+215% (40 “FHAT” “—HE” ).

B JEHATIR Z A2 SRS, AT TR R SRIZ WG K, 2024 45 “iRBE” “HiH” SH @R
W H AR A2 2019 4E (1) 2.8 i, H Z A “HIRIAF" (+180%)F1 “MAEFRIL” (+150%) ) T & &
PTE, AT RS TSN, BREAHE. B, N CRIRNEE” B BB LN,
PUACSCACAEA IR “ 8 AR IR R RRAE DA R B IR IR ) “ A2k & SRV 27 i =X SOk O B AR
2, BETAIE T AR SR S B G B DGR, FRATLE BEYE AR i AR TR R B 2ol R AR K,
R TG, XPARTEHA TS, TR AR R EEA A DL LG, AT AT N AR K AN
B AR S, AN S OEDIRES 5 S ESCA TE S EM, RREEF, FRNEFE
AT DO I A 2 RS T AE SR (A + AR + PR RGN A IE ERAF T (BT EE) . R SR R
Gt R AT 18 B AT AR RIS S LU 7, k& SRl A2 ORI, SO AR 3R s Hon I R M.

B oW

U E T TE K kB lE pR B2 A (KRB SR REEP S TRIROES. IR 2 ITRLE
ANEHRZEFE TR, K BeautifulSoup W TTEHESTEL . WordCloud 17 = RI AL 2 Jieba 43-1a] SCAS AbFH 1 %0
WS SRR I 455, s HIRHIT 55k 526, #BIRA R G ERE SORIZI IR T, 3R
JE OB AT TAER SR S I R b @ B A e, B FRATTRABOMA, P I e 2 I8 DA f VAl 2 ) 2!

e HE

KRG AFRN T E IR B AR Yoy 2025 42 5 A URBFRE (B 1T BT A /] A5 )38 545K
RrMmt) (L. RITHAT AR A2 T E R E) M58

SEEk
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