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Abstract

Consider a completely monopolized market and study the promotion strategies of merchants on e-
commerce platforms. Merchants can choose three strategies: no promotion, normal promotion, and
deceptive promotion (raising prices first and then lowering them back to the original price). This
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article constructs a complete information dynamic game model to study and analyze the optimal
pricing behavior of merchants under different strategies and their impact on profits, demand, and
consumer surplus. Research has found that: (1) The increase in product prices during deceptive
promotions can suppress merchants’ pricing, while excessive discount power during normal pro-
motions can also lower product pricing. (2) Between the two promotional strategies, deceptive pro-
motion yields higher profits for merchants than normal promotion. (3) From the perspective of con-
sumer welfare, deceptive promotion generates positive consumer surplus; However, it is signifi-
cantly lower than that under normal promotion, indicating an implicit transfer of consumer surplus
under deceptive pricing strategies.
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