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Abstract

“Photographing and making money” is a self-service mode under the mobile Internet. This
self-service labor-sourcing platform mainly provides businesses with various business inspections
and information collection. In order to make the task of photographing as much as possible, the core
is to reasonably price each task. This paper first establishes a stepwise linear regression pricing
model based on the existing data, and then uses a double-objective optimization model to improve
the pricing model. Finally, the model is simulated to obtain the most reasonable pricing plan.
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Figure 1. Task distribution heat map
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Table 1. The overall average price and completion rate change with the coefficient
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