Statistical and Application Ziit+2¥:5MH, 2012, 1, 16-19 Hans X3l

http://dx.doi.org/10.12677/sa.2012.12004 Published Online December 2012 (http://www.hanspub.org/journal/sa.html)

Study on the Significant Factors of Consumers’ Choice of
Purchase Channel

Lili Li, Xiaoling Lu”

Center for Applied Statistics, School of Statistics, Renmin University of China, Beijing
Email: 1ilili200562013@163.com, *xiaolinglu@ruc.edu.cn

Received: Nov. 1%, 2012; revised: Nov. 13", 2012; accepted: Nov. 28", 2012

Abstract: With the development of e-commerce, online shopping as a new way of purchase channel, has a
certain impact on people’s life and palys an important role in everyday life. In recent years, there is a new
purchase channel—online group buying. It is not a simple transaction between buyer and seller, but requires a
minimum number of buyers for the success of transaction in order to get great price discount. Therefore it is
different from traditional B2B or B2C shopping modes as a new purchase channel. Based on previous re-
search on consumer behavior theory and discrete choice models, this paper studies the significant factors of
consumers’ choice of purchase channel. The results provide useful suggestions to e-commerce companies.
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Table 1. Parameter estimates
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i (] -0.0010 (~1.1908)
WRIEARFERE 0.1077 (2.0151)"
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IR T 0.2991 (4.3044)"
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Table 2. Parameter estimates by category
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