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Abstract

In recent years, China’s film market has developed rapidly. In 2019, the national box office
reached 64.426 billion yuan, with domestic films accounting for 64.07%. As a key component of
cultural industry, film is one of the important carriers to spread Chinese culture and enhance cul-
tural self-confidence. Based on the monthly box office data of films released in mainland China
from August 2017 to December 2019, combined with the Research Report on social responsibility
of Chinese film and television stars jointly issued by new media communication research center of
Beijing Normal University, this paper studies the effect of film type, network score, performance of
social responsibility of main performance and other factors on the box office. The empirical re-
sults show that, on the one hand, network score and cultural brand have outstanding contribu-
tions to the box office; on the other hand, the social responsibility performance of the movie stars
is also an important factor affecting the final box office.
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R AKEBAK, i Faid 2 0oRiAES B E, JHEH R ERrtekh e X E E
& BHwAE. fIEAE, RERSERFF ARG o BRI TIUIREE— D 7 EREt s E
SCHTHAR I 32 B JE e N R H a8 K P S 0 TR B PEAR  MR RZ AT G, BE R RN TR
T R T RGN RS SR . RSP R SO P L G B ARG 4y, I T SRR AR
RIIPER[L] . FRHE B S g2 i WAL SCE Dk, s T tRis ke, s s ANl 28 7. 2009~2018 4,
HE R S ARKEREIT T 25%; 2019 FAx EAF R k] 642.66 140, R 5.4%, HAHE
FEHLZ TR 411.75 /0, L 64.07%.
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N, BRICR IR TR R A LV B A SR DR R A 2 Ak, AR PE 20 R RS B A i LR 2 AR
Y AR TR CY W

BT _LIREEm R 3 2 Ah,  ASCIHE T SRS AR T R B R AL 2 TR BRI S B S P ]
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Table 1. Description of main variables
=1 EETEEARMIRA

ane St AR K aneiins A E L
el i SR Box office SR H s
TR T LB Ranked REMAEE, AL, R ERFEO
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FFAL S TUEPF ) SR B (b E AL B A S SRR IR )
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2) HeER Ry
AR T EHEE WD LR LR B SUEVE X R R 5205 RO, AR FT S A,
TR
Boxoffice = /3, + 4,Ranked (SR )+ 3,Control + &,

Hrb, Control NS F IS FRIZHIARE, o NBEHLILENI. £ LA, ARSCHRSO IR RS, IR/ NITT
[, BB R A BB (CE B S TUEIE )R 5 BN .
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W2 NEEARRIHA ST, WG A RO H ESE3 (Box office) Z IAIfFAERU K ZE 5. FETHHEA
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Table 2. Descriptive statistics of main variables

*® 2. ERTERMAMRT

A FEASL HfE PRIEZ. w/ME O IN|
Box office 334 41,013.46 111,000 893.11 1,750,000
Ranked 334 0.326 0.47 0 1
SR 110 35.527 23.06 1 78
Area 334 0.548 0.498 0 1
IP 334 0.443 0.497 0 1
3D 334 0.341 0.475 0 1
Schedule 334 0.293 0.456 0 1
type 334 0.443 0.497 0 1
Price 334 35.069 17.784 21.7 354

4) Z oA R Hr
H5E, i Stata FAFREAT OLS 2 ulmlH, SR T2 & LR R A 22 5 R . 45 R0 3 f,
MR EEAE (hEREASTUEAHMTE) i, £ CRE LaWIRTHE R 5255, IRl 10%K
SRR E MRS, BEAh, 3D R DL R B e i (R S AR T, BRI TEAR SR T e 4l
FEFR, [ PR R BOINGR B 5 SO R ATiE . E R R, XA SR IR T RO sl (2 48 v, i
T 19%7K-P )5 35 TR 56, SX R I IUARR 87 SERE AN BT, VRS CORONRY i 2 5 A 35 ) e 2L [N 3%
—o PRSI A RIGUE 7 AR 1a A 1b F)A R
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Table 3. The influence of whether the leading actor is shortlisted on the box office
=3 BERRB LB EEIIFM

@
Ap i Box office
Ranked 24,753.2167"
1.73)
Review 33,581.9001™"
(3.97)
Area 8,786.8267
(0.60)
IP 25,242.6860"
(1.99)
3D 28,134.7036™
(2.05)
Schedule 12,274.1158
(0.88)
Type 17,871.7514
(1.44)
Price 94.9657
(0.29)
Constant —287012.1250™"
(-3.88)
Observations 158
R-squared 0.103
r2_a 0.0811
F 4672

t-statistics in parentheses; ~p < 0.01, “p < 0.05, p < 0.1.

N T B DR AL S SRR S P 52 5 (RN, IR 8B AL Wl AT 90 R AR
B SHIEGRINE 4 PR, W ZE SRS TUE W RIEMRCR, Il 5%/KF 1 582 M
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Table 4. The influence of the social responsibility of the leading actor on the box office
=4 BREMSFTERINE A REEIFM

@
AR Box office
SR 702.5663™
(2.13)
Review 32,827.6974™"
(3.87)
Area 9,854.6605
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(0.70)
IP 23,505.5554"
(1.86)
3D 26,775.2581"
(1.94)
Schedule 11,513.7780
(0.82)
Type 19,941.9753
(1.60)
Price 77.6934
(0.23)
Constant —278954.8886™"
(=3.77)
Observations 333
R-squared 0.107
r2_a 0.0853
F 4872

t-statistics in parentheses; ~p < 0.01, “p < 0.05, p < 0.1.
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SEMRFER L. B L CREAE + A2 R N E sOod 250 WA TR A1
Ji R SRR . AORIHRE T2 “RHOMERR T, IR 2R AR L2 TR,
FTIERT G WA R TR A PR ™ e HG WEFCACBIUA BN bR BA SN EISE , Bldn (AR
FHIRED) « (R & RIIRF IRSZ VL 52, T CAERFE SR R, 37 3d FA ke B SCAL T 1P 7™ o
B, B TR ARG S IURHE R RO, H s S SRR I Rt 20 52 55 7 AR 5 . 7Pk i
i, DMER “/MER” BTG, 2 ZE S BA R AT A ST IE 2 3 5 .
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