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Abstract

The 21st century is an information time. With the rapid development of the internet, online shop-
ping has gradually become a way of usual shopping. Whether it's a working person, a student at
school, or even a person who's at home, in many cases online shopping is their preferred option. In
this paper, we do a survey and statistical analysis of the current situation of young people's online
shopping, give the study of a summary of the current situation, and give relevant conclusions and
recommendations.
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Table 1. Case processing summary
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Table 2. Reliability statistics
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Table 3. KMO and Bartlett test
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Table 4. Communalities
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Table 5. Total variance explained
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1 4.188 69.801 69.801 4.188 69.801 69.801
2 516 8.603 78.403
3 441 7.342 85.746
4 337 5.609 91.355
5 305 5.083 96.437
6 214 3.563 100.000
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Table 6. Component matrix
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Table 7. Results
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75 140 116 84 43 57 99
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9 4 71 106 132 148 132 122
10 4 44 68 99 212 163 51
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Y1543 7.4410 7.6882 8.0221 8.7030 8.3801 7.8672
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