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Abstract

The rise of webcast has brought new ideas to the problem of unsalable agricultural products and
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rural development. However, since the webcasting of agricultural products is still in the early
stage of development, it is difficult for residents’ consumption willingness to translate into actual
ordering behavior, which is not conducive to the long-term development of webcasting of agricul-
tural products. To this end, this research takes urban residents with online live shopping expe-
rience as the research object, and uses the binary logistic regression model to explore the factors
that affect the consumption intention and behavior consistency of agricultural products in the live
broadcast. The research found that: Female and 26~35 years old urban residents are more likely
to transform their consumption intention into behavior; the length of time to watch the webcast,
the professionalism of the anchor, the interactivity, the product selection service and the percep-
tion of the quality and safety supervision of agricultural products can effectively promote con-
sumers to convert their consumption willingness into reality consumer behavior is easier to
achieve the consistency of consumption intention and behavior; while price, product damage per-
ception, product freshness perception, and product quality and safety perception have a signifi-
cant negative impact on agricultural product webcast consumption willingness and behavior con-
sistency.
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Figure 1. Theoretical framework
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