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Abstract

In the Spring Festival of 2023, Yunnan’s tourism “fire out of the circle”, passenger flow and
attention have increased greatly. However, behind the “bursting” Yunnan tourism, there are still
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some difficulties and challenges. For example, what is consumers’ willingness to travel, and what
kind of development strategy should tourist attractions adopt. Therefore, after the epidemic is
liberalized, it is of certain practical significance to study the tourism behavior of Guangzhou
residents with special and representative characteristics. Through a questionnaire survey of 1368
residents over the age of 15 in Guangzhou, this paper mainly investigates people's tourism budget,
frequency, tourism concerns and objectives, and through what media to understand Yunnan's
tourism industry after the epidemic is released, and considers their tourism behavior and the
problems existing in Yunnan’s tourism development. This mainly includes problems such as a
single tourism project and insufficient public familiarity. Propose feasible suggestions for specific
promotional media and directions, internationalization of tourists, integration of modern services
and tourism industry, and rural strategies for scenic spots and governments. Yunnan tourism
responds to the national “the Belt and Road” construction and is in line with international
standards. In the current situation of the reopening of the tourism industry due to the pandemic,
there are more possibilities for developing Yunnan’s tourism industry.
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Table 1. Pre-survey KMO and Bartlett spherical tests
= 1. #iEZE KMO #1 Bartlett TR 4058

KMO HUREIE ) 1 4 0.753
AR TR 508.100

Bartlett BRI 6 56 H HE 78
TEMEPHE 0.000
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Figure 1. After the pandemic, more attention is paid to what aspects of travel
destinations
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Figure 2. The main reason for traveling
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Figure 3. Learn about channels
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Figure 4. What kind of propaganda is more attractive
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Figure 5. What do you think is wrong with Yunnan’s tourism industry
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