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Abstract

Popularizing fitness for all and increasing its participation is related to the modernization of the
country. Since the 18th National Congress of the Communist Party of China, fitness for all has
gradually become a national strategy, and the weight of a sports power is becoming more and
more important in the hearts of the people. In recent years, the government has vigorously devel-
oped the sports industry, and people’s pursuit of healthy exercise is also increasing. However, the
overall fitness industry market is mixed. In order to understand the current situation of the fitness
industry, the team conducted a survey from the perspective of fitness consumer satisfaction and
analyzed the collected data. It is hoped that through this article, it can help the social masses with
fitness needs, effectively solve the practical problems in the development of national fitness, and
make a contribution to the national fitness strategy. Suggestion: The government strengthens the
supervision of the fitness industry. At the same time, fitness consumers should understand the
business information as much as possible before choosing a fitness institution that suits them, so
as to protect their legitimate rights and interests. Fitness institutions should also pay attention to
the experience of consumers while strengthening publicity.
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Table 1. Reliability statistics
=1 RMFKITE

Cronbach’s Alpha FETHRAUELL IR Cronbach’s Alpha Wi

0.961 0.959 23

HUCGE LR, WU BT BREEN A RO &L 7 BN S RHE A BFRE . AXHH KMO H5
Bartlett BRFE A6 56 0T A 2 A R B AR AU AT R 36 . a0k 2, B0 KMO K36 45 5N 0.974, 1,
Bartlett’s BRAZAG 461 Sig fE 4 0.000, izt /NT- 0.05, i B r) 5 ) R4 BE 55 e o

Table 2. Test tables of KMO and Bartlett
%2 2. KMO #1 Bartlett B4:36 3=

EURE 95 5 1] Kaiser-Meyer-Olkin [ & 0.974
AR5 7306.857
Bartlett [fIERIEFEAG 56 H 253
W 0.000
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1E 459 {3l #5H, 264 44 (58%) 5%, 195 %4 (42%) . 18~24 A 211 N, (G R4 0 48 K45
(46%), 18 % LLF 29 A(6%), 24~40 {15 134 A\ (29%), 40~60 [AJf5 85 A(19%). fEfd Byt yih, AE|
—AMNASH 122 N, HHIEE R R (27%), 1~3 N A A 104 A (23%), 3~6 A KA 83 A(18%), 6~12
MNHEIA 82 AN(18%), — LA LF 68 A(15%). TEREE LAt G HUEEAZE T, 0 RA 77 A(17%),
1R 89 N(19%), 2~4 IRIIA 219 N, iR A3 14 KER 53 (48%), 5~7 IRIMA 74 N(16%).
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Table 3. Descriptive statistical analysis of satisfaction scale
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T M S.D. FILI M S.D.
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S2 S BTSNl = 3.53 0.834 S14 B K In) B AL B R I 3.21 0.920
S3 ki A Uit R 47 3.46 0.854 S15 Wi B H - EAT (i Sris B 3.53 0.872
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S4 PAEFTHT3 4 3.54 0.851 S16 fi £ 27 (A K 3.57 0.826
S5 fi & ds bt iR+ 3.52 0.875 S17 f# & iz 5h 7 H R 4F 4.00 0.066
S6 i AL ST S I 3.45 0.886 S18 WX AN RBL 4 e ™ 3.19 0.941
ST }IETKF 3.60 0.904 S19 J& R SCREIFI I ACHES 3.46 0.899
S8 I 4K i L1 44 3.41 0.897 S20 MR RF{E 5 H B 3.55 0.819
S9 fi G EIPER K % 3.49 0.921 S21 FHRBUMN FRI T E AL 3.13 0.905
S10 frl i s Ak B R 3.38 0.871 S22 AHFRBEUM BRI T ™5 3.03 0.941

S11 55 N AL R4F 3.48 0.885
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Table 4. Explanation of total variance in factor analysis
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N MIAERF AL (A b E R R R
it W EAER 2% it W EAER 2B%
1 11.837 53.806 53.806 11.837 53.806 53.806
2 1.451 6.598 60.404 1.451 6.598 60.404
3 0.991 4.506 64.910
4 0.722 3.281 68.191
5 0.579 2.631 70.822
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Table 5. Component matrix after factor analysis rotation
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S3 ikt A it 1R 4 0.733 0.170
S4 PAEFT T3 0.773 0.220
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S6 #s b4 YEAE T BT St 0.748 0.218
S7 H R IR 0.741 0.251
S8 R fi 44 T 0.716 0.293
SO i S I PER K 2 0.726 0.302
S10 fil s A5t AL FE R IS 0.568 0.505
S11 55 N R R4F 0.720 0.334
S12 TAE N A BN 58 3 0.710 0.338
S13 ApRIEAN LR 0.606 0.501

S15 WBH Pt Tt & iz 0.737 0.250
S16 fi B g B s [E R 0.724 0.301
S17 {@ & iz B4 R 4T 0.036 0.188

S19 S R I ACHE 0.704 0.390
S20 2Rt G 5 B & AR 0.758 0.225
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Table 6. Multiple linear regression coefficients
6. ZLLMEEVARKR

RARAEIL R EL PR R 2L
et t o
B PRl iR Beta
(FE) -0.348 0.130 -2.669 0.008
T 1.292 0.050 0.937 25.850 0.000
EEC/ SRR —-0.201 0.042 —0.176 —4.844 0.000
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