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Abstract

College students are a special consumption group. With the development of society, their con-
sumption psychology and consumption behavior tend to be diversified. This article takes college
students in Beijing as the research object, and uses questionnaire survey method and in-depth in-
terview method, as well as cross-table chi-square test and canonical correlation analysis, to con-
duct research. The results show that some students have bad consumption psychology and con-
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sumption behavior problems, such as paying more attention to superficial factors when buying
goods, lack of environmental awareness when shopping, impulsive consumption and focusing on
entertainment but not cultural consumption, etc. This article finally puts forward suggestions to
address the above issues.
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Table 1. Cronbach coefficient of the questionnaire
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Table 2. Bartlett’s sphericity test table
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Table 3. Name four kinds of consumption psychology
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Table 4. Name four kinds of consumption behavior

4. HMHERIT RS

HRAT Ndn 4 TH AT ) I
MARAT A VI X BN 22 ) 3.35
REITH FE b B TR, 1025 T 37 o A 3 D R 3.57
LT H A7 I RS RS it AN S N T 25 08 S5 BE G £ A B0 B AT 3.31
RIEATN FER OB ANIF IO, 22 SE— 2538 F R A G A it 2.60

DOI: 10.12677/5a.2024.131011 103 Gtz 55


https://doi.org/10.12677/sa.2024.131011

ERTHA

4. ERBKRFEHFOEHEBRITASH ARMERIKE
4.1 HBILESPTARY

A A XRR TR 5 R R T ZWATHEAT 04, 15 B RIS 2 50 A3 KT (6
R 2R, 0 ATE AN B e BB K =R, O AENE R NIAF R — R, O
W AR R ARG, AN PR R RIUFER . FEOXASRGUH SRR W Be A W 751, — 72 kY
YA EAERME P RoE N AR, > T AN E S, 5Tl et Bl TR SR SR AT N
—E BN -

A TE)AE G PR 5] 2 AE AR S BB R B2 05 T i DX 31, %o A6 A2 BEERRR BT 24 SR8 BE (R 0 7 2 K — 4R 2,
REHEFRDARBHLER, KFER oA RET R, KIUFERAEUAA L. XERVE
AR, AHEORE] T X KIANE S, Bom R AT R I RE 1 B DAA B2 5 W] AR IE

50T DY 5 TV B B[RV AR B X v T Aot BRI A Rrh SO AR R BN R
RIS it R A B AR R R A . AT DA B S BRI R T 2 O
4.2. HERITAST AR

WA RIS ELA R, KED K =AF L A BN H e iR, KDY SRRy I () itk 224, R
YRR, R —FERRBER N ZAIRATREF AR —FZ A2 A NIRPE AR S8R
TR EIR, R =[R2 Gt 9 AR AR A3 1 BT Sl i S 2, R[] 5 1 W =5 W7 S >0 B9 [ 70
HREAEE 7> I 1] fif s 22 4

ANFEL AN SR R 25, KR TS AR [ BT, ROSATTRIREE AN K 5 i 2
NEIRZYIE, K FERH R AR TSR BT 225, R =8 TR I SEAR IR AR,
VR )22 A A T AR J s B SR B, KDY AE AT 0 S A i A3 R, B £ 38 A e i B B
RARDL -

FAELE AR K44 BEEC =AM AT 07 T D 00 RS P v T A, R b B Rk
BEREERBINZ AN e A R R 2 DO AN ) N T S
4.3. HBRILESHBITAZENXR

WA RIS, AR B RSN R RIA S, WO “RAARRT 2 EEN %
SRR R AR IR REMUE I 2 2 HE 7 WO “RENS IR E BN 2t R MRS BER e
RS S e tlE O« REEAEmAT 7 MR T “MRR el 08 “EPTE” MRS
RO e o Bk, BTG A S R S A T DUBHe SR AR A T AT BT T R

N T B FUDURE DO B VYRR SRAT N Z IR BI9G &R, SRH S RAR 5 Aot )\ T B R AT F

Table 5. Canonical correlation coefficient
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Table 6. Significance test of canonical correlation coefficient
6. AREXARBEMRE

Test that remaining correlations are zero:

Wilk’s Chi-SQ DF Sig.
1 0.260 680.870 16.000 0.000
2 0.918 43.512 9.000 0.000
3 0.983 8.748 4.000 0.068
4 1.000 0.028 1.000 0.868

LA 6 AT LA R, F P SRR SC R E sig H /T 0.05, RRER . i 5 A] LA R AR AR 5
F%037379 CR1 = 0.847 Ml CR2 = 0.258, RIVH 2.0 P 5 24T W R BLIEAI R G R, (HZ BAR X THRIRZ
AR R 7 EE Ja S i P IR

Table 7. Canonical variable coefficient 1
T BBETERH1

Standardized Canonical Coefficients for Set-1

1 2 3 4

K -0.265 -0.623 0.434 1.119

REER -0.419 -0.671 -0.960 -0.648

H#E -0.290 0.240 1.172 -0.624

L -0.231 1.155 -0.609 0.234
CV1-1=-0.265+ 3K 502 B — 0.419 * Kz 703 — 0.290 + [ B0 B — 0231+ IS0 B )
CV1-2 =—0.623* 3K 0o H - 0.671* M 50 FE + 0.240 + [ B0 P +1.155  HL 20 3 (3)

Table 8. Canonical variable coefficient 2
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Standardized Canonical Coefficients for Set-2

1 2 3 4

AR -0.431 -0.078 1.334 -0.838

k4 -0.318 1.179 -0.629 0.486

By -0.366 -1.048 -0.906 0.208

Rz -0.056 -0.096 0.471 0.890
CV2-1=-0.431% ANARAT H —0.318* K44 17 — 0.366 * ZE LU AT Ay — 0.056 * K44 N 4)
CV2-2=-0.780* \AAT A +1179 % K417 — 1048 ZE LU ATy —0.096 * KAZAT N (5)
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