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Abstract

The domestic sunscreen market continues to develop, and people’s demand for sun protection is
increasing. The purpose of this paper is to analyze the current consumption status of sunscreen
market in Beijing, understand people’s needs, and provide feasible suggestions for the devel-
opment of sunscreen market. We used questionnaire survey, correspondence analysis, contin-
gency analysis and other methods to analyze consumers’ sunscreen purchasing preferences.
Using second-order clustering method, potential users are mined, and potential users are di-
vided into five categories with “will”, “way” and “reason” as clustering indicators to analyze their
potential customer value. This paper draws the following conclusions: First, consumers’ aware-
ness of sun protection is constantly improving, and college students’ understanding of sun pro-
tection knowledge is relatively high; Second, the diversification of understanding channels and
sunscreen needs, the emergence of new publicity channels, the increase of consumer under-
standing channels, and the diversification of consumer demand; Third, consumers’ consumption
behavior is different. College students of different grades and genders have different consump-
tion behaviors. Fourth, the influencing factors are diversified, and the factors that affect con-
sumers’ purchase of sunscreen are diversified. This paper puts forward the following sugges-
tions: First, in the face of different needs of people, explore and develop more functional diver-
sification, scientific and technological sense of sunscreen products; Second, strengthen innova-
tion in product packaging design and other functions in addition to basic sunscreen functions,
and adapt to the preferences of different groups; Third, increase publicity through live delivery,
joint activities, cooperation with popular brands or movies and TV dramas, variety shows and
other forms to create a good brand image and expand the brand’s own advantages; Fourth, pay
attention to consumer demand for price, create more cost-effective sunscreen products, attract
more potential customers.
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Figure 1. The flow chart of the main body of the questionnaire
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Table 1. Specific gravity table of stratified sampled urban areas
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Table 2. Table of primary sampling units in central urban areas
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Table 4. Questionnaire reliability standard table
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Figure 2. Corresponds to the analysis scatter plot
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Figure 3. Representation of clustering results
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Table 13. Clustering characteristics of potential users
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