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Abstract

College students are the most dynamic consumer group in the whole society, and female college
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students, as an important part of them, have more prominent consumption ability. The results of
the survey show that the clothing consumption behavior of female college students has the fol-
lowing characteristics: A Single source of consumption, a large proportion of clothing consump-
tion, a prominent network clothing consumption behavior, impulsive consumption behavior and
irrational consumption behavior. Factors affecting female college students’ clothing consumption
behavior mainly include clothing price, popularity, user word of mouth, individual psychology,
etc., which can be summarized as four factors: Family, society, school and oneself. On this basis,
the educational guidance for female college students’ clothing consumption behavior is proposed
in a targeted way, aiming at helping female college students to establish a correct concept of con-
sumption and values.

Keywords

Female College Students, Clothing Consumption Behavior, Factor Analysis, Educational Guidance,
Consumerism

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1 55

XA TAL S HIPRE A, N RBEAM AT KA iEm, KAH K- AZERME LRI, K
AN S MBI RRER, FOE AT A BRSO R, (R — R B A B T
PAT N[ TERAVREDT FORIL, #8730 R A M PAT NAFAEZELE . MAREE AR 19 B A1 [2] [3]
[4], fERREMEIMYI L “BH B L7 BT HEEL N “RECRE” , IERAERE IV NI AT N,
FEEIEOLT SRR G AN RAT 9, X0 S R T 244 2o KA AR A IR KT PO (B0, 7 ZER B X
BE. ARG AR UK E BT B 5] A B 5] .

R B AE NATTE H AR h B EE BRI e, “ IR N, RS AR IR T5 T 7
P AWTIEIN[6] o A SCE IR 2K AR IR FAT I 73T VHINH R AT AP AL I SR ARF AL
BRNFIT R 2R 2 AR IRV B R 3, AT B Ve S 0 S BV R, FE B AT T S7 IE R B0 0L, AN
111 e FLAH PAT T A

2. ARF=*
2.1, XwkEPE

IPAIBL “LORERA” ORI R B IR BT IR R o], HEAT T OO R,
FERT T B B SCRRIEAT 7 B . BRI AT, AR EAR A5V SRR 7]

22. EPEZE

G ) 20 KA E MR FAT ORI E A, B ORI RBUR Y “ 5o 20K A A ke T 9%
TR PR 4R

2.3. BEGE
iz il SPSS23.0 MR 1~ 73 Hrige et SN 22 K2 A AR 2 AT R SR BEAT 2007, 2 BR 3R BBCR A 11 32 A

DOI: 10.12677/5a.2024.133089 873 Gt 5 3


https://doi.org/10.12677/sa.2024.133089
http://creativecommons.org/licenses/by/4.0/

EES

Gy oy MTIE A I R 7 ZE T i8], MRS FLUR 2 (a5 52 i 2R 22 AR IR P IR 3R 18 NMEFRIN 3=, 4R
10 M EER K.
3. TRFERKBERITAFHES

T, W RF AR AT R W BB ATE BT, SRR 1, WIR IS RARAE B o (A
0.872>0.8, i il 4 FEME = [9].

Table 1. Reliability statistics
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Figure 1. Sources of college student consumption
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Figure 2. Monthly living expenses of female university students (yuan/month)
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Figure 3. Actual amount of clothing purchased (yuan/month)
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Figure 4. Female college students’ choice of clothing consumption methods
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Figure 5. Whether female college students’ clothing consumption behavior is planned or not
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Table 4. Factors explaining the total variance of the original variables

F4 AFBRBRETERFERBR

s WIGERAEE FRHCT 5 g TR 7 N
&t 777 11 % FH% it 777 1% FH% it TEN%  ZEF%
1 9.141 50.781 50.781 9.141 50.781 50.781 4.431 24.618 24.618
2 1.058 5.878 56.658 1.058 5.878 56.658 1.807 10.040 34.658
3 0.927 5.149 61.807 0.927 5.149 61.807 1511 8.395 43.052
4 0.920 5.109 66.916 0.920 5.109 66.916 1.232 6.847 49.899
5 0.785 4.363 71.280 0.785 4.363 71.280 1.222 6.791 56.690
6 0.686 3.809 75.089 0.686 3.809 75.089 1.115 6.193 62.883
7 0.628 3.488 78.577 0.628 3.488 78.577 1.115 6.192 69.075
8 0.593 3.297 81.873 0.593 3.297 81.873 1.106 6.142 75.217
9 0.475 2.640 84.514 0.475 2.640 84.514 1.080 5.999 81.216
10 0.455 2.528 87.041 0.455 2.528 87.041 1.049 5.825 87.041
11 0.403 2.239 89.280
12 0.379 2.108 91.388
13 0.370 2.053 93.441
14 0.345 1914 95.355
15 0.308 1.713 97.068
16 0.231 1.284 98.352
17 0.179 0.995 99.347
18 0.118 653 100.00
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Figure 6. Fragmentation diagram of factors
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Table 5. Rotated factor loading matrices

5. hed RRIE T HATER
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1 2 3 4 5 6 7 8 9 10
X5 0.746 0.335 0.301 0.109 0.124 —0.005 0.111 0.139 0.128 —0.055
x4 0.734 0.281 —0.034 0.185 0.106 0.194 0.248 —0.023 0.135 0.141
x13 0.732 0.195 0.139 0.040 0.144 0.093 0.062 0.182 0.132 0.253
X6 0.686 0.178 0.390 0.154 0.137 0.138 0.159 0.178 0.192 0.115
x1 0.670 0.176 0.356 0.225 0.286 0.120 0.118 0.040 0.156 0.114
x12 0.658 0.163 0.380 0.318 0.198 0.116 0.125 0.129 0.185 0.247
X2 0.654 0.128 0.092 0.306 0.061 0.139 0.107 0.025 0.075 0.394
x14 0.255 0.847 0.052 0.170 —0.040 0.072 0.091 0.148 0.118 0.090
x9 0.368 0.647 0.158 —0.064 0.304 0.219 0.157 0.148 0.025 0.049
X7 0.391 0.451 0.435 0.188 0.207 0.123 -0.152  -0.074 0.205 0.298
x8 0.356 0.100 0.776 0.057 0.096 0.133 0.202 0.150 0.103 0.175
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x15 0.313 0.116 0.086 0.897 0.121 0.060 0.039 0.036 0.057 0.082
x16 0.254 0.090 0.115 0.133 0.889 0.087 0.109 0.075 0.139 0.132
x10 0.184 0.151 0.116 0.066 0.083 0.945 0.051 0.038 0.067 0.047
x17 0.248 0.122 0.145 0.045 0.108 0.055 0.899 —0.017 0.140 0.100
x18 0.156 0.162 0.102 0.035 0.067 0.036 —0.016 0.942 0.087 0.081
x11 0.284 0.136 0.133 0.068 0.145 0.077 0.156 0.108 0.891 0.087
x3 0.422 0.137 0.256 0.099 0.190 0.045 0.160 0.151 0.105 0.734
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Table 6. Main factors influencing college students' clothing consumption
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