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Abstract

With the continuous promotion of “Internet+”, medical e-commerce platforms have emerged as a
result of the integration of Internet technology and traditional pharmaceutical industry, bringing
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great convenience to people’s lives while also facing a series of challenges. Therefore, in order to
standardize and improve the medical e-commerce platform and protect people’s rights and inter-
ests, this paper analyzes the influencing factors of demand and satisfaction of the medical e-commerce
platform by designing relevant questionnaires to collect data. According to the descriptive statistics
analysis, users’ demand for medical e-commerce platforms mostly lies in the purchase of medicines,
and the additional service concerns of medical e-commerce platforms are more inclined to exercise
and dietary advice; SEM structural equation modeling is utilized to explore the factors affecting us-
ers’ satisfaction with medical e-commerce platforms’ purchases, and the results show that network
security, website design features, product quality assurance and shopping convenience of medical
e-commerce platforms have a positive impact on users’ shopping satisfaction. Finally, based on the
conclusions obtained, feasible suggestions are provided for government management and enterpris-
es to regulate the medical e-commerce platform market and protect people’s rights and interests.
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Figure 1. Status quo of the e-commerce medical use preference survey
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Figure 2. Attention status of e-commerce medical services
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Table 1. Indicator selection table

= 1 BIREERSR

FEHIRA
i
Ny

o ASOR I TR B A S AT R
FERCMRR I H . Ry 5 A —FHR bk AT
W), 193] 19 A 2 45k5, i1 220 A B S R4,

— AR bR

P B (R

s L

W 2% 22 4k

FH 1T Thhg R
- 65 45 FH 5 1 i 4
SRR AR IR ] A
FEEFIGI T RS
Rt RIS
FELAT T e &
FERMEIE A S
TEEA AR ORI

VS

A AN R 2 B
TH AT ERK Z I 1R
BOHA I G N
ERIEELEEPEN E
RREEIVLLEIPN
AT XU AR B
MEROETREEIy
H G ERIZAT &

3.2. BF5H
AR SO M 9% A A B2 7 FL R T 65 B

IR 19 MR HEAT 15 U A 5~ 2047 » 107 2 o

33 KMO fg74 0.965 > 0.7, p fE4 0.000, /NFRE LK, FrATELE S FEA SN (0 R AR B i LE v

RAEEE AT AT IR 2047
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Table 3. Rotation orthogonal factor table of influencing factors
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Figure 3. Initial SEM model path
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Table 4. Initial SEM model evaluation results
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Table 5. Revised index table
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Figure 4. Revised SEM model evaluation results
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Table 6. Revised SEM model evaluation results
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Table 7. Revised SEM model path coefficient estimation value
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