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Abstract

What factors affect learners’ satisfaction with online learning has been the focus of attention in online
education in recent years. Based on the customer satisfaction model, the 3P learning model, and the
theory of mind-flow experience, this study constructed a relationship model of the effects of learn-
ing expectations, perceived quality, and perceived value on online learning satisfaction, and further
explored the mediating effect of mind-flow experience. The results show that learning expectations,
perceived quality, and perceived value all contribute to online learning satisfaction through the me-
diating effect of the mind-flow experience. Finally, based on the findings of the study, relevant rec-
ommendations are proposed to promote the better development of e-learning.
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Figure 1. Theoretical model of customer satisfaction in the USA
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Table 1. Research hypotheses
=1 MRS

G 5 B

Hia 57 STV B I [ R MR 2 2 S0

Hib F 2R L [ R L AR 5

H2a TR B L i S £ 24 2 S L

H2b TR R I [ SN o AR B

H3a JERRIEL L i) S 1 24 27 ) 396 R L

H3b JEH B IE [ S o LA B

H4 Lo AR I [7a) SR £ 2 27 >0 06 R P

H4a CHRUAR I AE 27 ST I BE 55 R 25 ST R L R AE R A RN
H4b AU 8 TR 5 -5 2 S TS R A A R A R
Hac Lo PAAIRAE RN B 5 7E 257 S0 8 B TR AE PP A 2R
H5 FEER 5 5119 T B IR TR RS A 2 2 5 FE

2L S

BEE

YKL

Figure 2. Online learning satisfaction model
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Table 3. Results of the confidence analysis
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Table 4. Results of convergent validity analysis
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Table 5. Results of Pearson’s correlation coefficient analysis
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Table 7. Results of the mediation effect test
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