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Abstract

While resident consumption drives economic growth, it simultaneously generates environmental
challenges. Moreover, a practical implementation gap exists between environmental cognition and
green action. In response, this study constructs and empirically tests a chain mediating effect model
“Environmental Risk Perception-Environmental Responsibility-Pro-environmental Willingness-
Green Consumption”, using CGSS survey data. The research aims to theoretically validate and extend
existing studies on green consumption while providing practical implications for promoting residents’
green consumption behaviors. Key findings include: (1) Environmental risk perception significantly
enhances residents’ green consumption behaviors; (2) Environmental responsibility and pro-environ-
mental willingness play a chain-mediated role between environmental risk perception and green con-
sumption; 3) Environmental responsibility serves as a boundary condition that activates pro-envi-
ronmental willingness. Only through moral mechanisms can residents overcome self-interest tenden-
cies, generate environmental protection intentions, and ultimately make green consumption choices.
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Figure 1. Theoretical model
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Table 1. Descriptive statistics of control variables (N = 1880)
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Table 2. Descriptive statistics and correlation analysis of variables (N = 1880)
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Table 3. Chain mediating model between environmental risk perception and green consumption (N = 1880)

F 3. RN SR BIHEZ ERENA R NRE(N = 1880)

. PRI T ALK R EIE SR o
A
p se t S se t s se t
W 2.397 0.114  20.972%** 1466 0.160  9.194**%  (0.432 0.177 2.436*
RN FT 0.176 0.026  6.807*%*  0.025 0.033 0.749 0.112 0.036 3.139%*
RIS T 0.462 0.029  15.937***  (.191 0.034  5.682%%**
WRER 0.134 0.025  5.339%%*
el
SR X : X
Rzl B Rzl
E
ZHEKF
R? 0.082 0.128 0.080
F 33.429%% 45 887k 23.117%%*

HHE 3 AT, MASE AU DA R 28 1 1A TR A 55 54T I8 = 0.176, P< 0.001), J& ERIIASE KU I I S el
e, RN RO A S R AR SRR . ISR R AN B DA BB BB R R AL HEE R, (H
A IR ST PR R e FHIEIE T 0.001 /KPS PERR G, PRI XU I JRNX P (R SR A S A
W E R, EARR H3. RS0 AuEE “THUEHRE” KB, AR N A AE
IRB) FT o WA AR “FRBC ARSI 6577 I, Aot B E% “RIERCONIAT 27, &
U SRR F% e AT REA 15 BA ZE N 02 T, Toidk sk AR 8 X — W F0 45 3t — AR SE T Blake [IBF7E R [37],
BIEREE DT IRAE MA T B R b B EZER, MR ST TR IR, AN A AT ik Bt
FAEEAER, DR BRI XSS AR RS T, B RS 5 € B ST E, AR % RaE
SREIH TR TR RIS S5 R . PR RUS AR PRSE ST ORI PR S e G 7 27 A 35 R (B =
0.112,P<0.01; £=0.191, P<0.001; £ =0.134, P < 0.001), FHIRB RGN MFLE MR, RSN ER
ik, R H1ROL; BT AE T Sty 9 03 E R, SRR B ST E A B R A R S 4

DOI: 10.12677/sa.2025.145138 208 St 5N


https://doi.org/10.12677/sa.2025.145138

K

TP PR, R H2 BROL; IS ST RMIAMA RIS, PR AR R0 & R 4 i 2 ) S
PoR R, PRI SRR O i R AE P RS A R AN 2 € 9l < AR B th /AR T, MR He BRAL. 1K
—SEREHRIGAIE PR USRI R 5 2 (7 B (17) 2 [ A 908 9 75 2L I 54 P9 AL B R RO IR U A 45
LAES . JLrf, MAEESUERORIPGE “AR B “ShHL” BOMFRE, WR CONMTEATED” WERE SRR, 24
PRI “BhHL” B “AT87 BIMFGE, Mok “Infrfrah” fMoRsgin . sehh, RS R Pk
BOGHERPN AR, AP T RO B AT ORI . R S AR R XU A 9 N AE DTAERT
R BT NI REREN 1o X — R IR “ RS AT IRt 7 ocB IR, RIIE s fLiE 1
HLHL, R 2 USRI e A E TR, ETHOA W] R LRV TRk 3%

4.4. Bootstrap ¥

A Bootstrap %, 25 SR KSRGS 2R 8 2% (TR RE I (PE LR 4). 3t — 2D Hr 4l Rk,
PRI UG DA K0T S B0 9 RS2 S o 7 2% R R T e A ST IR R A S rh A DA S 1 A 5 o
EREIEAN VS ibL S (R

Table 4. Mediation effect test results (N = 1880)
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Figure 2. Model of the impact of environmental risk perception on green consump-
tion
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