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Abstract

Under the deep integration of digital technology and the wave of intelligentization, human society is
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undergoing unprecedented transformation. Technology clusters represented by big data, artificial in-
telligence, cloud computing, and the Internet of Things (I0T) are not only reshaping industrial struc-
tures and social operations but also deeply penetrating the micro-level scenarios of individual lives.
As “digital natives,” university students exhibit a high degree of temporal sensitivity in their technol-
ogy consumption behavior: they are both early adopters of digital-intelligent technologies and one of
the core driving forces in the technology consumption market. Against this backdrop, this study in-
vestigates the impact of technology consumption on university students and their consumption be-
havior through a designed questionnaire survey. The questionnaire covers multiple dimensions, in-
cluding demographic attributes, technology consumption preferences, and influencing factors. The
collected data is comprehensively analyzed using descriptive statistics, analysis of variance, factor
analysis, and the construction of a multiple linear regression model. Based on the findings, the study
provides conclusions and recommendations for university students, enterprises, and higher educa-
tion institutions.
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Table 1. Frequency analysis of demographic variables
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Figure 1. Technology consumption expands respondents’ knowledge domains
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Figure 2. Technology consumption categories that expanded respondents’ knowledge domains
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Figure 3. Technology consumption increases personal information disclosure risks among respondents
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Figure 4. Technology consumption categories associated with increased personal information disclosure risks
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Figure 5. Recognition of the respondents’ economic burden that technology consumption has significantly increased
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Figure 6. Which technology consumption increased the economic burden of the respondents
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Figure 7. Recognition of the impact of technology consumption on respondents’ daily social interactions
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Figure 8. How does technology consumption affect the daily social life of the respondents
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Table 2. Result table of analysis of variance
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Table 3. Result table of factor analysis
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