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Abstract

Since 2024, the Chinese government has introduced a number of consumption subsidy policies for
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replacing old products with new ones. In 2025, digital products such as mobile phones were in-
cluded in the scope of subsidies for the first time. This study is based on the background of the “na-
tional subsidy” policy implemented in 2025 to expand the coverage, focusing on its impact mecha-
nism on consumers’ willingness to purchase digital products. The empirical analysis is conducted
from the perspectives of policy awareness, trust, convenience, and product perception. The results

» o«

showed that “policy awareness” significantly affected “purchase intention”, and “policy trust”, “con-
venience”, and “product perception” significantly affected “purchase intention”; Consumers aged
20~40 are more affected by the “national subsidy” policy; Most consumers purchase digital prod-
ucts through e-commerce platforms, with the purchase of computers and mobile phones ranking
first. Based on this analysis, this study proposes suggestions for strengthening publicity, establish-
ing a supervision mechanism, optimizing the consumption process, and expanding the scope and
intensity of subsidies in a targeted manner, in order to provide a basis for the government to opti-
mize the design of subsidy policies and help promote consumption upgrading and economic and
social development.
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Table 1. Overall reliability analysis
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Table 2. Overall validity analysis
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Table 3. Basic information analysis
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Table 4. Opinions on “National Subsidy”
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Figure 1. Knowing channels for information
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Figure 2. Hope to improve
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Table 5. Summary table of correspondence analysis between the “influence of ‘National Subsidy’ on consumption intention”
and ‘Age’
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Figure 3. Corresponding analysis chart of the “impact of ‘national subsidy’ on consumer will-
ingness” and ‘age’
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Table 6. KMO values and Bartlett’s test for some influencing factors
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Table 7. Component matrix
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Figure 4. Path diagram of structural equation modeling
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Table 9. Model adaptation test form
9. HAEMERER

ECLA SH bRk S AR BN
CMIN/DF 1~3 WikF5, 3~5 NWRILF 1.788 75
RMSEA <0.05 M7, <0.08 KR Uif 0.046 75
IFI >0.9 HLF5, >0.8 HRLF 0.993 s
TLI >0.9 NLF5, >0.9 HRLF 0.989 s
CFI >0.9 N7, >0.10 AR LT 0.993 s

gER) TR RLE SN 9 Frsn, CMIN/DF=1.788, 7£ 1 F| 3 )JEE N, RMSEA =0.046, E/MT 0.05
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Table 10. Summary table of path coefficient
F* 10. BEABHESR

LK FR Kb RS AR RS SE. CR. P
LR IRHN -~ BURMBEE 0.363 0.374 0.053 6.783 ok
T S 3% IR - LA AN 0.304 0.311 0.055 5.516 deskse
T S 7 i - BRI 0.289 0.305 0.055 5.232 okk

e ***FR8 P{E/T 0.001.
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Table 11. Original variable naming table
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Table 12. Communality
F12. NEAFHE

B W46 FRHL
X1 1 0.818
X2 1 0.798
X3 1 0.833
Table 13. Explanation of total variance
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AU % RS TS,
Table 14. Component matrix a
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Table 15. Component score coefficient matrix
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Figure 5. Scatter plot of clustering frequency and coefficient
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Table 16. The final clustering center of different purchase intention groups
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Table 17. Classification of purchase intention groups
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o 7 AR BCRASAEASATIE DL, AT RO 528 2 8 0 BORAIS ARE,  BE 0 om0 S e e

5.2.3. HEFHERE, EAERREK
WS B e S AR B AT S, TR AT S o (AL O IAURE (3 REAR 1o b B AV 2
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