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Abstract

Poetry Road Cultural Tourism is the “Three Rivers and Two Banks” water golden tourism route
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launched by Hangzhou relying on the Qiantang River, Fuchun River, and Xinan River basins, con-
structing a 235-kilometer waterfront corridor by connecting nine districts to integrate transporta-
tion and cultural tourism resources. This study uses descriptive statistics and a scaled regression
model to explore the satisfaction of citizens and tourists, based on a sample of 800 (782 valid ques-
tionnaires). The analysis shows that 41% of respondents are “relatively satisfied”, 17% are “very
satisfied”, and the overall satisfaction is positive. A scaled regression model is constructed with sat-
isfaction as the dependent variable and eight factors including gender, age, and degree of under-
standing as independent variables. The results show that the degree of understanding (standard-
ized coefficient 0.614) has the greatest impact on satisfaction, age is negatively correlated with sat-
isfaction (-0.251), the model determination coefficient R? is 0.837, and there is no significant mul-
ticollinearity. The study indicates that the depth of understanding, participation frequency, and at-
tention to cultural integration are key factors for improving satisfaction. It is suggested to strengthen
cultural tourism information dissemination and optimize experience design to deepen emotional
resonance and participation.

Keywords

Poetry Road Cultural Tourism, Satisfaction, Scaled Regression

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 518

R SO R TE 1 B SO LTS 5t MU HE 1) VI R BB BRI R[] 1R DAL . &
TLy BRI AR, BRI L RIX T lids K 235 2 BLRGIERKERE,, B Mrue . SCAGIARTRR |
P st ib S o, MRSl SRR A K b5 R RS R K SOR R E .

KT R IR R 2R, T BRIE[2] (2014) B T A BUAZ Lo 51 0 B0 SCABARF P ik 70% P96 7 EE AU
[ I 27 (2011 ) B2 il 2o ) (o AR 1L 1) St s Y A B S R R IR SRR e R THl . O =11
P, BUAEBT R TBUILL AR S5O E, RIZBCTHBORSCRR “ LIt K56 . il R R 7L
ZUTHAEGHRI AR, SR PRANTRAR A DL R GE 0 BT R .

PR e A S e 3R 1 73 A DA R RO [ VAR ZR RN 3 AP A M i B3 2 o 45 B SR T P, IR B AT R
AN
2. BERESH

RV FHAT R, A4 26 ARG, HRAR F0H R A iR A RIS 35 (3% 1948
PRI, BEGETE 26 x 3= 78 DM E A T AL RRE A B . B Vg, LA HIRE B T BB 177 2,
Vi 010 5 SR 60 3 B WL RE NS (U987 22 . el L0 7 MO0 P A B2 5 F 07 25 0.6084, T FLIE J7 % 9
0.5069, NI LAz -

Y/
Deff = —complex _ 0.6084 1
Vers 0.5069

FERURA T, ALK 78 BB UIE T 71 NSE 7 RE, HIEE 2.

st st = ijmw _ L 100% = 91.3%
@”*(%ﬁﬂmgAﬁ T TR

DOI: 10.12677/5a.2025.148232 257 gt 58N H


https://doi.org/10.12677/sa.2025.148232
http://creativecommons.org/licenses/by/4.0/

BT IRA TRV Kl B, w LU A — A Bl il it 1 . 715 31 95% 1 B S K, R 4%
(R 23 o AR B AR TR, BIP =05,

WIE 2 = 1.96 (95%E (57K ), e = 0.04 (4% RZETLH); NN 2024 RPN T LRIX (FEL . @il
W AR ERHX. EX. EITX. X, R BEX)EEND . A RS R T 5
AR

HIFEATRM 2 Z A 7%, Bt RN DEFF=12, WA HARDN:

n =600x1.2=720

adjusted

SRS R S IR SR 0L, R U EZ 3 h 90%, BT REAREN:
720
Neinal = 0.913

[ 9 ORIIE ) (AT e, BRATE 13K T HEARE, RAHEREA RS 800 1
3. BRI R

DRI FE R B SO (I R BE TG DL, FATTI ST A T80 V) 26 X 45 T 5 AT 17 24 iR K SR (6 S BE 56 L 1
o L EESOEAARE R, AR, —BEE, ARWEAARR AN R 782 A
R b, AR R R AR AR R B 1 PR

~ 789

521

g 300
tt&ﬁgﬁ;;%f . e b \ 250
Er 9 FERHR

“y M 1% 200
—ﬂﬁ*ﬁﬁ‘\\ ——
17% T
YNV
7%

Figure 1. Current satisfaction of Poetry Road Cultural Tourism
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Table 1. Definition scale of each independent variable
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Table 2. Set independent variables
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Table 3. Regression coefficients of the model
7 3. HBEAAKE

PR oL F S

Beta R Z I B B
P 0.135 0.057 2 24,563 0.000
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ZHEME 0.261 0.036 3 47.895 0.000
ZHRIKT 0.179 0.068 4 128.765 0.000
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Table 4. Goodness-of-fit table for scaled regression
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Table 5. Analysis of variance table of the model
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Table 6. Importance estimation table of model variables
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Table 7. Satisfaction analysis table of scaled regression model
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