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Abstract

This study conducts a multi-dimensional competitive analysis of the traditional nostalgic snack
brand “Gouya’er” based on sales data from e-commerce platforms (Taobao, JD.com) and questionnaire
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surveys. The results indicate that sales hotspots of Gouya’er on Taobao are concentrated in Hunan
and eastern provinces, with a median price of 10.26 RMB and a wide price range. Data from JD.com
shows a weak negative correlation between price and number of reviews, suggesting higher sensi-
tivity to low prices. Sentiment analysis revealed that 86.8% of user reviews were positive. Com-
pared to the overall expanded food market, Gouya’er products are priced higher but excel in pack-
aging and appearance. Binary logistic regression analysis identified weaknesses in brand aware-
ness, promotion effectiveness, and health attributes, while strengths included packaging design and
emotional connection. Recommendations include tiered pricing, IP collaborations, flavor innova-
tion, and regional market penetration to enhance competitiveness.
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Table 1. Store area distribution map
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Figure 1. Heat map of the distribution of stores selling Gouya’er products on Taobao
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Figure 2. The price box chart of Gouya’er on Taobao
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Table 2. Table of relevant analysis results
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Table 3. Table of sentiment classification results
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Figure 3. Price distribution comparison chart of puffed food on JD.com and Taobao
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Figure 4. Price comparison chart of puffed food and Gouya’er products
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Table 4. Binary logistic regression results
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Table 5. Analysis of competitive advantages and disadvantages of Gouya’er brand
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