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Abstract

This study focuses on “Gourd Ladle-Style Loufen”—a form of handmade sweet potato vermicelli recog-
nized as an intangible cultural heritage (ICH) in Nantaiwu Village, Pinggu District, Beijing. Drawing on
514 valid survey questionnaires and on-site investigations, it conducts a systematic analysis of the mar-
ket consumption features, current industrial development status, and existing challenges of this tradi-
tional food. The research employs methodologies including descriptive statistics, SWOT analysis, and
binary Logistic regression model, with a particular focus on examining consumers’ cognitive levels,
purchasing behaviors, and the factors that influence these behaviors. Findings reveal that as a specialty
food embodying local historical memories and traditional craftsmanship, ICH Loufen encounters chal-
lenges amid modernization and industrialization, such as low production efficiency, gaps in craftsman-
ship inheritance, and market competition pressures. However, it also demonstrates considerable de-
velopment potential, driven by the growing popularity of healthy eating concepts and increased public
attention to traditional culture. The survey shows that during the purchasing process, consumers con-
sider multiple factors, including taste, production techniques, price ranges, and cultural connotations.
These factors exert a significant impact on their purchasing decisions. Based on these insights, and tak-
ing into account the current inheritance status and market environment of ICH Loufen, the report pro-
poses several recommendations. These include implementing differentiated marketing strategies for
groups with varying cognitive levels, expanding both online and offline distribution channels, promot-
ing the integration of culture and tourism, and optimizing the inheritance and production systems. The
overall objective is to enhance both the cultural value and market value of ICH Loufen, thereby contrib-
uting to the revitalization of rural industries and the protection of intangible cultural heritage.
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Figure 6. Logit regression results for the deep cognitive model
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Figure 7. Logit regression results for the basic cognitive model
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