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Abstract

The 26 mountainous counties in Zhejiang Province serve as a key arena for the province’s high-
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quality development and its pilot program to achieve common prosperity. Digital culture tourism,
blending cultural, industrial, and technological dimensions, is an emerging green sector that “edu-
cates, nurtures, and cultivates” through culture and constitutes a vital link in China’s national cul-
tural digitization strategy. Zhejiang boasts both exceptional mountain-and-water resources and
top-tier digital infrastructure. Yet its digital culture-tourism projects often mistake tools for goals,
follow fads blindly, promise more than they deliver, and favor flashy formats over substantive con-
tent. To address these issues, our team conducted a visitor-satisfaction survey across the 26 coun-
ties. Using factor analysis, regression, and random-forest models, we identified the current level of
and key factors influencing tourist satisfaction with digital cultural tourism in these mountainous
areas, and we offer targeted recommendations for government, scenic sites, and tourists.
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Table 1. Digital cultural tourism satisfaction survey outline
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Table 2. Sample characteristics
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Table 5. Descriptive analysis of satisfaction in the random sample
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Figure 1. Radar chart of average tourist satisfaction scores
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Table 6. Summary table of factor analysis results
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Table 7. Multiple regression model coefficients table
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Table 8. Test dataset evaluation results table
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