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Abstract

In an environment where digitalization and information technology are continually advancing, in-
ternet consumption among college students has become commonplace, accompanied by evolving
and increasing risks. Against this backdrop, this study, taking students from Chengdu University of
Information Technology as a representative sample, investigates the guidance of online consumer
behavior among college students and its influencing factors. By combining questionnaire surveys
with consumer behavior theory and a consumer behavior impact factor model, a Structural Equa-
tion Model (SEM) is established using AMOS 27.0. The findings reveal several key points: (1) Trust
and product factors have a positive and significant impact on the perceived ease of use and useful-
ness of Internet consumption for college students; (2) Perceived ease of use has a negative impact
on perceived usefulness; (3) Both perceived usefulness and perceived ease of use have positive ef-
fects on user attitude. It is recommended to cultivate a sound legal awareness among college stu-
dents at Chengdu University of Information Technology, thereby reducing consumption risks; to
foster a correct consumption mindset, providing high-quality educational services; and to optimize
the online consumption environment.
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Figure 1. Distribution of monthly living expenses among college students
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Table 1. Online spending patterns across gender, year of study, and residential location
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Figure 2. Frequency of online consumption among college students
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Figure 3. Breakdown of online consumption by expenditure category among college students
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Table 2. Summary of hypotheses derived from the theoretical model
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Table 4. Emotional variables, perceptual variables, and external variables validity analysis table
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Figure 4. Structural equation path diagram
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Table 6. Model fit indices and recommended cutoff criteria
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Figure S. Structural equation path diagram (standardized)
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