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Abstract

This study focuses on the integrated head-therapy service combining “massage and hair care” in of-
fline settings. Addressing core pain points such as service homogeneity, lack of trust, and low stand-
ardization, the study employs descriptive statistical analysis, the entropy weight method, principal
component analysis, binary Logistic regression, and ordered Logistic regression to investigate the
key factors influencing consumer trust building and market development opportunities in this busi-
ness format. The results show that the main consumers of head therapy are female students and white-
collar workers aged 18~35 living in first- and second-tier cities; head therapy consumption is char-
acterized by a dual-driver model of “utilitarian function + emotional healing”; consumer distrust stems
from industry service irregularities and opaque product information; and consumers’ demand pref-
erences for head therapy services are concentrated on professionalization and diversification. Based
on these findings, and drawing on the ISMAS model, this study proposes recommendations along the
interest-search-word-of-mouth-action-share marketing process, aiming to help head therapy pro-
viders optimize their service systems, build consumer trust, and achieve transformation and up-
grading.
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= 1. KT IRSIFN IR R

iz oy Hb R
L L A T

R R MR i
IR A i

GRS 5 e

e 55 4 R T
A HEL R 4 f £
Wy L e

AR e

o T SRR i
ERES %4 mE T 2 4B i
5 5 L 3 e

R T e

1 5 B e i
Wi s A i by Rk 5

HEILD A= BN QI~QIWERZ VI B HAF (MR e, Bl o, R {EHSE);
5 AN (QI3~Q28) A AT 2 XT3k T IR A HOA AL AKT0 . RIS RAT: 55 = #850(Q29~Q33) R AR K R
R ks TS IFBCE L

22. ARFZE
AWt i ais A e /o hrik, BT,

2.2.1. RS SEE

AW TR ARG W 53, X YR MR AT BB S S . B TR B A
KRS, DRI R, R, WANGEEARG R LR AL, i E LU T 23
tegtit, M2 vis kg R NP, BT I RIS AL, ST R i B ARG A5 T T AT N
RHIE. [, A X AT AL R DT 20 B HiBh R Bl s . 207k B e R GiHid
FEAGE R S BAT I AU, 9 Ja 803 B S Hod 2

2.2.2. @PGE
X 14 AN IIFEAR AT 2 AL, TPk & J8 ARV 98 o ok A 1 S B HE 7 o 1SR IR HE S b v

DOI: 10.12677/5a.2026.157153 109 Gt 58


https://doi.org/10.12677/sa.2026.157153

FRTE

%

. WEWE. FEMEERRYORE, BAMENE. BAART:

B bR rEAL
.- x; —min(xj) W
! max(xj,)—min(xj)
bt EE 5
Py = @)
’ Z?:l Zy
(ESET
! 1
€= _kgpf/ In(p; ).k = In(n) G)
ZE R
d,=1-e, )
P
w, = a (%)
>

2.2.3. EXP 4T
XX 14 N EFATIRBZ M o081, CASZBUEE PR 4E N4k FE 52 0k . 32 o 0 BT i AZ 0o A XN :
Z=XW

2.2.4. 7T Logistic [E)3
DL “RBIEREL 29.9 T2t iCRIT 7 (SR NS, K B0 BRSSO DA RRRS L I
()i 0 55 22 Y LR AR 9 B AR &, e &SR R SR 7 17 598 . T Logistic [1H A H0N:
m(&j:ﬂo+ﬂ1X1+ﬂzX2+"'+ﬂka (6)
2.2.5. BFF Logistic [@Y3
LA “ARRETREL” RS R, RRALE T P RN O R IR ER] T 5 B RS el F
NEREPAER. HFEHERBIHAXN:
log[ P(Y <))

1_P(YS]-)J=aj_(ﬂlX]+ﬂ2X2+"'+ﬁka) (7)

2.3. BERIRSAHE

2.3.1. HIELTE

JF e M 2 SN AR SS G R AT s . R EIRE SR RS A AR K ST AT
R, I e ol RE B FIHS s 4R IRIE dif A DR SR T T s (238057 SO ki, 51 S B B
PSS . AN EY 2025 4F 10 H 22026 4 1 H, i — &5 =W R0, DIFRFEA R HE
AR .

DOI: 10.12677/5a.2026.157153 110 Gt 58


https://doi.org/10.12677/sa.2026.157153

FRWE 5%

2.3.2. RERESTHHIESIR
FEE 2 1038 47 BUEIEHeshAT DL S BRARAE: AR IE R e L(F i B ST %); (5 RAFAEE
WP e LRBEEREMRT 90 £ MRS . HARG ARG 863 1, ARUALEN 83.14%.
XA R BEAT BEALPEAS B (I REARL IR ), LA HEAT Sy 7 O 7 DA in A0 &, Witk Wk 0.726 (p>
0.05), RUIFEARA RIEFIIBENLIE, AFEAERGEE MR -

2.3.3. #EIRORSIRER

B R ISR AR IE R, RS Ei CUAE A E . ERBGERT, W RG24
W ZERRUEAL AL, THBR RN o X T/ B AR i S W (B R AR “SEE IS SR “3000 Jobh B
IR, AIFE “2001 7TLLE” S5 DLRAIE 7> 288 5 1 .
3. KBRS
3.1. A HEABEEAFER

AT T T ISCER BT AR 5 RSk T IR ST HLAA I H PR NS BR DUARAT, BAT BRI AR

6-65%
46—55;5 151%

36-45%_ 6490 665 RN E
5 4.29% " 0.23%
22.94% 26-35%
10.08%
18F T
127%

18-25%
76.13%

*
77.06%

Figure 1. Gender and age distribution
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Figure 2. Residential place and income distribution
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Figure 3. Distribution of reasons for non-experience of head-therapy among consumers
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