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Abstract

To explore the key influencing factors of consumers’ purchase decision-making in Douyin apparel
live streaming, this study integrates the Fuzzy Analytic Hierarchy Process (FAHP) with the Delphi
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method to construct an evaluation system. The system comprises 3 criteria layers (apparel prod-
ucts, live streaming and value-added services, and consumers) and 18 indicator layers. Empirical
analysis demonstrates that live streaming and value-added services exert the greatest impact on
purchase decision-making, followed by apparel products and consumers’ own factors; personal in-
come, streamer characteristics and streamer interactivity are identified as the core indicators. The
research findings provide a scientific reference for Douyin apparel live streaming practitioners to
optimize live streaming strategies, for brands to precisely match consumer demands, and for plat-
forms to improve their support systems, so as to facilitate the sustainable development of the in-
dustry.
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Figure 1. Indicator system for factors influencing consumers’ purchase decision-making in Douyin apparel live streaming
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Table 1. Relative importance scale and its interpretation
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Table 3. Relative weights of indicators influencing consumers’ purchase decision-making in Douyin apparel live streaming
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Table 5. Total hierarchical ranking of factors influencing consumers’ purchase decision-making in Douyin apparel live streaming
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