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Abstract

College students’ entrepreneurship, as an important way to promote high-quality full employment,
has always been a research focus with practical significance. This paper focuses on the influence of
social network on college students’ entrepreneurial intention and the mediating role of entrepre-
neurial opportunity identification. The study adopts the questionnaire survey method to collect
data from college students in two colleges in Yunnan Province, and demonstrates the theoretical
logic of social network, entrepreneurial intention and entrepreneurial opportunity identification
through the reliability and validity tests, descriptive statistical analysis and mediation effect test.
The results of the study show that the social network of college students has a significant positive
effect on their entrepreneurial intention, the social network also has a significant positive effect on
entrepreneurial opportunity recognition, and entrepreneurial opportunity recognition plays a
partly mediating role between the social network and entrepreneurial intention. Based on the con-
clusion of the study, this paper puts forward the suggestion that colleges and universities should
incorporate the cultivation of social network ability into the entrepreneurship education system,
and help students establish and expand their social networks by organizing entrepreneurial activ-
ities, establishing school-enterprise cooperation platforms, and encouraging social practice, in or-
der to enhance the entrepreneurial intention and entrepreneurial opportunity recognition ability
of college students, promote entrepreneurial activities of college students, and achieve the double
enhancement of entrepreneurial activities in terms of scale and quality.

Keywords

Social Network, College Students, Entrepreneurial Intention, Entrepreneurial Opportunity
Identification

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

REEAE QYA HES v T 8 78 70 ol iR EE B A, AN BENS et s Bl A= 1) B FR SRR A
i HLEE BV E S RENE WO T35 71 GG m0 AL, AT B R ol i 3 7= AL B R B 3 2 . €
VU molk fedt ity R, BB G S SRS S Bk, WO T S QLA E B, 4R
M NALEEIE TR, 2024 JE s AERIBGL 1179 73N, frsiolo R BRI K, & 2 1 b
HER, BRI, ORI AER N R, SRR RO E R NSO B HORE SIS i L.

PR R A A DR R F AR Rl ) “ BOE S e R, TR R AR S A A SR
XSO BRI o SRR AR A, G ECE NN BE 0 G AR 1 B S A 2
2% 54k 2 BRI BRI BE VR FH[2], IR R 27 2 Bl 5= i 2 Al ) B LA

gAY, ST AR BRI TT A — R ANLEE . S RANE 2 4
fE AT RNk E R, MR FERMAN T . BREE. FIEA 2 TR 2 2 Al 0 K gk
BRRAAEBELW[3]-[5]; 2RI ER SN 3RS NLATS), HLa iRl Sk E s UL vF
RN 2 L Ml 57 B ) EEE AL [6]-[8] o

'hitps://www.gov.cn/zhengce/content/2021-08/27/content_5633714.htm

DOI: 10.12677/5a.2026.1510231 101 gt 58N H


https://doi.org/10.12677/sa.2026.1510231
http://creativecommons.org/licenses/by/4.0/
https://www.gov.cn/zhengce/content/2021-08/27/content_5633714.htm

Wl 5%

S @O N 6 UM 7SI S -3 0 L1F TP S AEY N 3e SOl N4 6 LT o3 S I N =9 N TP A T
RGN R 1) R R T DAL R R, DOR SR M R DR A i, Sl S B L 2L
BHFEZEKANEEE, JFEd g4 E SHER R AT R TIE. B S, AU
AAE 2 M N OB AR R K2 A QN R . FREAEIEER, DR AEQNL R E R A&
RAETERAEADLR “HE” , DENEALSRBI A AR B R A AR AN R, il Pis Ay
K IE 7 T =3 B AL, e 2% [l At e R . QLA S R0 DL BMY 5 B AR R 22 A Bk 3l v 2
RN RN

AR THINEZHI T : A28 =35, ASCA R 1 AR WS . Bl 2 PO LS A1 B
& A FR B ARRVE 5 0T 7T, Sl I AR EEA S SOk b R BRI AL R, A SC RIS OR 2R A B AR 2 R 46
LA 2 PR LU Gl R R A AR R T DU 2 BB, AEB =7, ASSUIRIEAE 38 — R 3R
WETC s, BRI Fe s, AR T N AR IE DR B e . ARSI R, R
SO BT 1 AT R AT, AR S R REAR SR . R SR 0 AT LA DY 2R A O BB BT [R] U 73
o S5 LA S5 18 LN BRI BIE FE R 7

2. EREAMSMRRZ

AR R - R A THESE, MRV AR R B IE S B A 2 m K A A
TEENH) “CHURT AERE, B 2/ el ERDVIERS : SIS R 2 L CBTE T YR, Bl RE
PO AR AR AAT BN & . E MR —— U B R = AL SRR DT, Bk S i T
AN IRBIRE SIS Z 1w, e AT A

Pk, DUSRARBE S ot SHEE AN BRI 1 RSk et @MY, “HoE” (1m0 B EAE
R 2 A e it o P20 Gk “ B (BLas )X — BT B A RPE T R 3 RIG “ iR il S “ 4
B, LB RE S HACO R A R 4 I aELS PRI R ER], B “BER 5 CRTR
Z 1B ARSI ——Ht 2 R 2 B s I S T L2 R, TR B R R 3R T

2.1. FEMESEIEE

FEANE AR, G A A SRR A AR 2 A SRS 2 BRIEANSERE 6 T KRR AT 5
HEMBEAERRES, ERAONL R ERNEEIRE, EFEOTRER, EaMggw. JEts
ARG SR SRR 2% 23 1. 2 s K 5 AR ARG LAS B IR BN 2 A 5 BV = 17 (1 g 73 (9] [10]

AR T2 MG KA QNIRRT RS . Owasu S8R, 412 M AL £ QL3 )
SENEE R ZEAFER R[], BAERETIR 2 QD EEA L, o Mao K24 LR R B A &
FHiEmsgm, HENkHRAEEKIETMEM[12]; Ruth Elias X T REASHEARKPF ML, tH2E
AR 2 amAe ek A Bl R A 4]

MILE W FURT , AE 2 2% 2 T LARERS RE M RNV 1, 0O AE T 32T 1R E2 A A b BRI mT 459 8
BN ST A LUK BV R EH P REPE K WA, Rl 35 1 Ak B AR 51785 0. Bk, ARG
NERERAEAL S W A R, Bl r s .

BBE 1 RRCR S A AL 2 R 40 LRI R A A 2 2 I [

2.2. FEMESENN SRR

QNP B2 TR Fa A AN E PR T DL TR I PP A TR DAL & B RE « SRR AT ST R W
QML ESE . HL IR A2 M2 5 RTRSRIUEE J) Z IAF A F DB A o, ML iR BESZ AR RE F1 520,

DOI: 10.12677/5a.2026.1510231 102 Givth2 5 R


https://doi.org/10.12677/sa.2026.1510231

Wl 5%

W52 SN B A 5 AL B R m[10] [13].

SEAET, PR E NSRS “CRINLE” Hirshds “Pei R, HWEFRH” . Aldawod
Bl T AN R R L2 IR A FEAE SR 14]; Wang 25018 T AN HLE IR B N ZERLEI[15]; R
ANEEFIRR DS S RN FIAE B S5 U AL S I AL A IR, P HIAR . G R B 5 D0 48 St o 1 2 W S 2 L
2RAIREI[16] [17].

B IR AT e, BN IR Z A NRE ST S INAIRRE RS, PRS2 A 2 W48 R R R . Xt
RREFAN S, B2 HE SRS NS A BT SR E BRI R BRIl H
W7 &

B 2: BRERZEAE AL S MG S AL L2 A 53 IE s,

2.3. BN EIRA SR E

NPT T AR AR RS QAT N B ELR AT o IS A SRR FER B, THRIAT
NASE: &5 GO &2 4= §5'% ESEOINIRWEN IEP 3 (e PN e RN A= LTI DY 7RV P T I AP ] 1
B 5 KA AR BV AT PR AT RS T A SE X B[ 2] (18]

st 3. RCR 22 AR QLA £ IR0 BV ) A I 3 IE )

2.4. B SIRA B A HLE

HIATIR AT AT R, AR PR BERS 3R TH R 22 A AN AE BN G SRR T, JF i — D s L&
WNRE AT AL TR BE 77 RIFR T S 4 sl S Qb mT AT PR A B DL 0 T W0, e (et B 52 )
FER[13] [19]o Bk, QAL RAFE 2 M S AN 2 B RA “Hrk” 1.

st 4: GNEHLE IR BIE R AL I 2% 5 AL ok R e T R

3. fRET
3.1. HAKRESHIERA

A FUE A ] R AR B, B AE ST 5 B R R A B R 2 19X 24 ok L e 1 B2
AR I RO B RE R, WA R EERE B NPAT R FEE 260 4R, ZIFG
RREARSG, B23R15 258 A RFEA .

IR EEREA T, BRI LR LO 2 5N 45.3%R1 54.7%, Lotk 5 Hmg B 20 A s o BT
BERD AT G LA EE . NIRRT, /DB R 7 LA 88%, 3K — 43 A1 A i Hh S e 1 S Bk O 1 25 175 100
ST RIE R, FH 20.5%00% 5% BA AR, Bua s b a4 it R B .

3.2. TENE

1) HARE: fhrEm. A 7EAE RN ER, WERITHEAEERFEANE R S THRIT N
HRA S A AR R, FREh A R R F AR R IE S BT BIRIAR 3] [20]. ZERES 8 NI
H, #lin: “1. SEAFEFAECHINL” « “2. WiEmE, G2 —AMRERS EE” © “3. &
IR AT RETE AR 2 W FFIRBINE " 5.

2) HAE: M., AR ARSI, WERT S EESMNEIE, XRBE. BER
AR BRI X4 R R SRR R SR T, R4 G OR S AR HR AR 5 AN AS B SRS B % B [ 13]
[21]. ZEXREE 11 MH.

3) AR BN RG] AT TR N AN, BRI ES K Ml

NEE.
7

mEb

DOI: 10.12677/5a.2026.1510231 103 Givth2 5 R


https://doi.org/10.12677/sa.2026.1510231

Wl 5%

FIWr WL ATV 500 E MR Re 05T T R T, IS HLRN R R
R GNP SIS F T 5E[22] [23].

4) AR

NI DN 37 I 8 SN 4 I A 22D & I N A2 T N B i e S R (B el ey s W et =N
T Hal(l= 5, 0= &), FREHERN 18570, FH (1= K—, 2= K=, 3= K=, 4=
KW, 5= tArEaE).

3.3. TR SRR E

AW G150 71548 B SPSS 22.0. AMOS 17.0 & Process 258 tf, /B ~: &, {HH
SPSS 22.0 #ATHEIAMEG b1 AR EAH BT SR A R T Hk, SR AMOS 17.0 3H TG IE P
KT8 e, 18H Process B AR I6 A A E F IR fEEYE o IX — R AT 7 VAR T WF 70 45 S vl S8
A k.

4. SCIEGER DR
4.1. FESHERE

T W AR R I 45 R B BOS I TEENE, AR SRS RO RIS T VA VAL B R A A R SR
J¢, JBILTHE Cronbach’s o REGHATEERK, X o AT 0.80 I, RHBRNEEIETE . FEEDHT
g 1 R, AR (e = 0.912) AL 2 IR (0 = 0.912) FlkE 2 N 2% (o = 0.866) 1 o {E I3 IT 0.80,
KPR =FMEEHHEE S

SHILFRTHL

\\

Table 1. Questionnaire reliability test (N = 258)
= 1. [E1EEERIEN =258)
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HEME 4 EBGRITACE B, I RIS 0.704
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Table 2. Confirmatory factor analysis: discriminant validity
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Table 3. Mean, standard deviation, and correlation analysis of research variables
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B8 FrifEZE 1 2 3
1 s 3.724 0.663 1
2 ANEHLEIR 3.603 0.690 0.714™ 1
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Table 4. Mediating role test of entrepreneurial opportunity identification (N = 258)
F 4. QNSRBI FNERRIEN = 258)

o BB R BN R
/\E
R 1 (2] i) Y 4 (TR Bl 6
B 3.038" 0.698" 2,978 0.539 0.635" 0.181
7~ (0.241) (0.230) (0.288) (0.306) (0.284) (0.288)
1. =i &
el 0.044 0.025 0.012 ~0.008 -0.022 -0.021
(0.087) (0.062) (0.104) (0.083) (0.080) (0.076)
i 0.012* 0.000 0.010 ~0.002 0.001 ~0.002
¢ (0.006) (0.004) (0.007) (0.006) (0.005) (0.005)
s e g i 0.075" 0.047" 0.087* 0.058 0.030 0.034
AR (0.033) (0.023) (0.039) (0.031) (0.030) (0.029)
. ~0.140 ~0.048 ~0.100 ~0.003 0.008 0.021
”
K AR L (0.134) (0.096) (0.160) (0.128) (0.123) (0.118)
N -0.113 0.004 -0.213 ~0.090 ~0.125 ~0.093
H. A~ =5 7 %]
RIS (0.167) (0.120) (0.200) (0.159) (0.153) (0.147)
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0.187" 0.008 0.102 -0.084 -0.042 —-0.088
H, A% YA
R L) (0.093) (0.068) 0.112) (0.090) (0.087) (0.084)
-0.110 -0.113 0.158 0.155 0.243 0.213
ISR 42
AT GDEE (0.175) (0.125) (0.209) (0.166) (0.161) (0.154)
- 0.199* 0.076 0.183 0.054 0.029 0.015
7
BRI (0.101) (0.073) (0.121) (0.097) (0.094) (0.090)
2. s
, 0.756*** 0.788** 0.400***
xR £
2% (0.049) (0.066) (0.085)
3. FAEE
. 0.771"** 0.513**
A0
R2 0.077 0.528 0.080 0.420 0.461 0.506
HEE G R2 0.047 0.511 0.050 0.399 0.442 0.486
AR? 0.077 0.451 0.080 0.340 0.381 0.086
F f 50 2.568" 30.555" 2.688"* 19.805* 23.410" 25.121"*

#: (1)'p<0.05; "p<0.01; ™p<0.001; (2) RPEEAIARERIEZRE, 5 N ARERE.
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Table 5. Robustness test of the mediating role of entrepreneurial opportunity identification (N = 258)
5. Sl SIRA H AR BRI IERIE(N = 258)

BN BUNAE Boot frifE iR Boot 95% CI R R Boot 95% CI R F=4
HHN 0.3018 0.0642 0.1755 0.4282 48.5053%
ez A 0.3204 0.0513 0.2195 0.4219 51.4947%
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