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Abstract

Driven by digital communication, the phenomenon of tourists checking in at slogan-type linguistic
landscape “internet-famous” attractions has emerged. As a core medium for destination image con-
struction and tourist behavior guidance, it is of great significance to study how linguisticlandscapes
trigger tourist check-in behavior. Taking the “I'm in Chongqing” sign in Chongqing’s Guanyinqiao
commercial district as a case, this study employs field questionnaire surveys and structural equa-
tion modeling to examine the mediating role of identity in the relationship between tourists’ per-
ception of slogan-type linguistic landscapes and their check-in behavior. The findings reveal that:
(1) Both informativeness and symbolism significantly and positively influence tourists’ identity; (2)
Both dimensions directly promote behavioral intention while also exerting indirect effects partially
through identity; (3) Identity plays a significant partial mediating role in both pathways. The un-
derlying psychological motivation behind check-in behavior at slogan-type “internet-famous” at-
tractions is that tourists establish a people-place connection with the locale through perceiving the
linguistic landscape, which constitutes the construction of tourists’ identity. Through check-in be-
havior, tourists complete the extension of their self-identity to another place.
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Figure 2. Research conclusion
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