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Abstract

As a kind of special tourist resource, imitation archaic streets are usually regarded as one of the ex-
pressional forms of contents in a city’s urban planning. On one hand, imitation archaic streets inte-
grate a plurality of functions such as tourism, leisure entertainment, etc. On the other hand, they are
also satisfying the needs of tourists for tourism culture while endowing the history and tradition of
a city’s urban development. This paper makes an empirical study on the Jinli imitation archaic
street in the city of Chengdu and comprehensively analyzes the Jinli imitation archaic street’s ad-
vantage resources, disadvantage resources and the resources that are urgently in need of improve-
ment at the present stage from the perceptual perspective of tourists after the travel. Besides, with
the Customer Satisfaction (CS) analytical method, the paper utilizes a combination of questionnaires
survey and stores survey, so as to propose several effective strategies that are conducive to the
healthy development of the Jinli imitation archaic street based on the study and analysis.
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Figure 1. Tourism resources of Jinli imitation archaic street

B 1. frEEX e 2Rz

R ' WAL R
A T

0 (50, 50)

I
2 BEAR

[l e e

BHOEOE O oEMHE

Figure 2. The schematic diagram of CS analytical method
E 2. CS pEREE

DB 22 X6F P it FR) 8177 T FR) 96 5 8 8 PP A D Sl g o 0 54 D77 T 1 3 78 P2 s 22 11 5 7 ot RO 27 65
DA B0 IR FEE v 22 ML (PR Oy B 2 2w 22 M) i, W BAZ 9 DA DA R

B RIR(CE AR OUR): R EmMEE S, EEE WA EESOE R M EE > 50, B W
> 50);

WS T RER(ER U)W R 2 R, R ARG R R R R > 50, EEEwMAEME <
50);

W R (O ) - P 22 I, Bl 22 B AR O e 22 <50, B2 221 < 50):

WS DY R PR CE A S ) T P 2 A A, S P 2 v (O R B I 22 (B < 50, FE P 25 1
>50);

WA T 8RR BRI E RS, A T G R R, i B S R A
O R R P [25] BG5BT P IR K A =l T

DOI: 10.12677/sd.2018.84028 250 CIESES 93


https://doi.org/10.12677/sd.2018.84028

XE E

1) THEZEAERRS 5O (50, 50)FIEE B
2) ML O [F4 R A1(100, 0.0)KI B2

3) WWHE MRS A O M EL S Q) BTl LM A

4) Q)P SR A RN o RN AT SABIESR

6) THECE AR

3. /I

3.1, PAEEANERFHE

FEARRIN D AR ISR 1 fion. MEAILLBIEE £5, BMHE 56%, Litb 45%; FRUETENE,
19 Z LR 6%, 20~29 % 15 85%, 30~39 % 5 6%, 40 B UL 15 3%:; B, HrhsdfmE i,
0 7%, HUGEAFERGE. AMEP . A% G BERAR, 28E 1% 6% 1% 3%, HAthh 6%; &

EH LASAR o8

3.2. (X EERHS K

E 30 7 v T DX LD R A1 15 DL S S A SR REAT TR A . RO 171 K, Hh kg
N 37T K. kR T8 Kk E15. WERE. BT Wb RIS SR ge it a5 R LA 3,
Hrp TZM SRR IR Widh. B2 M. R, Rds. REldh, B, RERESE.

P 3 T DA H A R AR A A S R AR AR 5 T2, ) 48.5%, 39.8%. HLIRARIR, E1E
N, BRAT S b, By BEIIIAE 5% 2 8 5% AT o AT A A B BUR B 5 T E M N AR
IR . AR B TT B Y ME SR Rok A AL BRERXS . AN EAE. HRDESE, B IR I1ESt
RATITERIT . NEET . AR, R 7 L SR B BT R A G, RN SRR IR R
AN, WNLZaEME LS, BAERSARNEIAR, fF. 5NRA RS0 RKESEZR0E, E&F
BREM . HARSER A, MR TS ZOR M i S P M A R B W T TR R R A R OR

y = (90°—a) +90

5) tHEARBR(50, 50)FIRAMRFRITAE G IR b AL BB S

L=J(x=50)" +(y-50)’

febrfl = BEBS(L) x BIEFEH(Y)

& 89%, JRESTHAN S 11%; R — HEREN S 95%, 1F1E R & 5%

Table 1. Demographic characteristics of samples in the survey of Jinli imitation archaic street
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Figure 3. The distribution map on the commodity classification of Jinli’s stores
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Figure 4. The quadrantal diagram of analysis results on the Jinli’s tourism elements by using CS analytical method
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Table 2. The numeric value of analysis results on the Jinli’s tourism elements by using CS analytical method

F+ 2. CS PHEM A HRX R ENRIFERDTEREE

HRFE R TR W R mEME
QLEERAEFEHS 40.99 67.67
Q2.Wr & R AEVE N4 39.23 63.05

Q3 MRI AL R TR 37.48 36.39
Q4. TEE %% 52.09 41.42
Q5. 5E R 39.82 40.55
Q6.1 48.58 39.37
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QU5 AEGLRIIF 1 i 45.08 52.73
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Q22. A= )i v 60.86 62.23
Q3 ATIEATEE 63.19 46.44
Q4.7 X 50.34 45.42
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Q26.4T JeT 5% 66.11 48.44
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Table 3. The angles, distances and numeric values of improvement on the Jinli’s tourism elements
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