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Abstract

Based on the shopping preference of fresh supermarket consumers under the new retail back-
ground, the relationship between logistics and non-logistics among operating units is analyzed,
and the relationship between operating units is obtained. Based on the improved SLP, the location
correlation map of the new retail fresh supermarket is drawn, and relevant conclusions are drawn
through analysis.
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Figure 1. The layout of the facilities of Beijing Yizhuang Box Ma Xiansheng (Jingkaidian)
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Figure 2. The gender ratio of the surveyed subjects
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Figure 3. The age distribution of the survey subjects
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Figure 4. The proportion of income distribution of the surveyed subjects

4. FIAH KBNS GEE

DOI: 10.12677/5d.2019.92024 174

AFFBR


https://doi.org/10.12677/sd.2019.92024

AL AT PR A0 R 218
a) 1%t T GBI 2 B A el i) SE IR 5| 2 e 3
b) 1% TG B A SR T ) B0V P AR AR T AR A 21~30 &
¢) ik R B AR A ) RO B AN AFURON EZLER A AE 8000~15,000 fE A7
Table 1. The degree of correlation between the commodities in each region, the impact of people's traffic, and the impact of

factors such as cheap goods on the regional layout of new retail fresh supermarkets
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Table 2. The proportion of customer traffic in each work area
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Figure 5. Functional area logistics diagram
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Figure 6. Functional area non-logistics relationship diagram
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Figure 7. Functional area comprehensive relationship diagram
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Figure 8. Location correlation diagram
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