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Abstract

With economical development, and evolution of the Internet and transport, college students are
spending more and more on take-out consumption. Take-out consumption brings convenient and
diversified experience. Due to wide involvement of the take-out field, some problems have ap-
peared in some intermediate links, such as food safety and environmental damage. This study
takes the students in Ningxia University as the research objects based on survey and question-
naire of students’ take-out consumption behavior to optimize the take-out environment around
Ningxia University. In order to optimize the take-out environment in the future and diversify va-
rieties, improved food and service quality and reasonable price should be realized. In addition, the
quality of service personnel and urban traffic is optimized and improved.
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Figure 1. Main takeaway spots around Ningxia University
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Figure 2. Takeaway variety preference
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Figure 4. Aspects of concern when ordering a takeaway
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Figure 5. Take-out satisfaction
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