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Abstract

Based on the advantage of numerous Museums in Beijing and the development trend of night con-
sumption, this paper investigated the public demands for Museum Night Tour. The feedbacks
mainly came from “post-90s” and “post-80s”. They reflected the demands of young people in Bei-
jing for Museum Night Tour. According to the demands, this paper put forward suggestions from
the perspectives of the museum and the government. From the perspective of the museum, it in-
cluded strengthening unique Night Tour theme, creating interactive experience projects, using
new media to guide public demands, and protecting the interests of the staff in museums. From the
perspective of the government, it included adjusting the tax policy of museum donation, streng-
thening the construction of night tour service systems, establishing Night Economic Working
Committee. It is hoped that the paper will provide a reference for the normalized development of
the Museum Night Tour in Beijing.
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Figure 1. Museum night tour experience
1. EMERIFER

DA K T e 280K 2 BOna )i i A AN B0 R TR AS 17, B R [EAIR 1R 56 . 7 1)
TR 58 T 2 ok B B AMEIERGH, T IAEE SN, VIR Oaf T RE K. S
T N IR R 52 U7 b Al AL s D TR Bl 3 — HLAR TR T R Br B

DOI: 10.12677/sd.2020.102020 169 EEs- 934


https://doi.org/10.12677/sd.2020.102020

T REEPIE B 20.7% (72 N)RIB Vi, (8 T if@te b (2ik) 79.2% 10 %2 Ui Bl s . phil<s
BAR; 68.1% 192 Vi F il Bl . PP 31.9%M 32 Ui il il A0 S S gtAs [H
FEA 3L9%HIZ U5 AN 4 29. 2% % Vi Il AXE T ISR SIBARCILE 2). AT, 4R
FEARTI 58T 4 AR B3 BAL R R T, AR A 7 i B A% b 7 S S RS S A IR A

31.9%

FRATALHERE,
19.4%

BE. RFEE
SRR,

68.1% TN R

TG,
R T 31.9%
ERBIAE,
29.2%

Figure 2. Ways to get information on museum night tour
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Figure 3. Time preferences on museum night tour
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Figure 4. Preferences on museum category
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Figure 5. Product preferences on museum night tour
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Figure 6. Influencing factors on museum night tour
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