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Abstract

Based on the domestic and foreign academic articles on the driving force of tourism collected by
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Web of Science and CNKI, we combed, concluded and summarized 325 articles from 1985 to 2020,
and compared the annual paper volume, types of source journals, the distribution of cases, re-
search methods and research hotspots at home and abroad. We found that: The foreign research
has entered the promotion stage, which is characterized by early research, solid basic theories,
and focusing on building model. But the domestic research in the expansion stage started late with
large fluctuations in publications. In terms of research methods, both at home and abroad have
experienced a research process from qualitative analysis to quantitative analysis to the combina-
tion of qualitative analysis and quantitative analysis. Foreign research was keen on constructing
quantitative analyses of theoretical models and factor analysis, while domestic research put for-
ward systematic theoretical models and then carried out quantitative analysis in combination
with cases. Some domestic scholars have also used complex mathematical modeling methods.
Tourism driving force research has become one of the research priorities of domestic and foreign
scholars. Researches on cold tourism driving force, urban tourism driving force and rural tourism
driving force have been fully launched. Researching and comparing different types of tourism
driving force, and looking forward to the development of domestic and foreign tourism driving
force research trends, we finally suggested that the basic theoretical research, innovative and
quantitative research methods should be strengthened, the research content should be enriched,
the research system should be optimized, the theoretical research level and the healthy develop-
ment of tourism should be promoted.
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Table 1. Some domestic scholars differentiate the concepts of related tourism driving forces
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Figure 1. The annual distribution of the number of articles published in the research on tourism driving forces at home and
abroad
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Table 2. The names of the main source journals and the percentage of articles published in the research on the driving force

of tourism at home and abroad
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Table 3. Statistics on the main research methods of tourism driving forces at home and abroad
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