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Abstract

Nearly two years with the rise of new media era, most companies are starting to rely on cyber ce-
lebrity to take goods. E-commerce platforms and short video platforms regard live broadcasting as
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standard and are rapidly seizing the market, promoted the emergence of Internet celebrity economy,
formed a set of “activity operation + supply chain” management mode. Under the influence of In-
ternet celebrity economic effect, college students tend to have irrational consumption behavior
and consumption concept, and gradually form bad consumption atmosphere. This topic will focus
on the advantages and disadvantages of emerging marketing forms and the impact of Internet ce-
lebrity economic effect on college students’ consumption, to explore its relationship.
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