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Abstract

With the rapid development of the Internet, web celebrity has promoted the birth of web cele-
brity economy. As the new marketing phenomenon and economic form of the web celebrity
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economy continue to permeate and integrate into the tourism industry, the integrated devel-
opment model of web celebrity tourism has also been formed. This paper analyzes the causes
of the explosion of Litang and Ding Zhen, through the event that the Tibetan guy Ding Zhen
went viral on the Internet due to “Face value”, which led to the great development of Litang
tourism in his hometown. It is found that “Face value” is only the fuse of its popularity. Behind
the continuation of the phenomenon are the change of the current network transmission mode,
the change of the public aesthetic, the payment of the local government and the grassroots po-
verty alleviation cadres, and the promotion of the state and social media in public opinion. By
analyzing the reasons why web celebrity Ding Zhen and the tourism destination Litang are so
popular, some enlightenment and experience can be used for reference for the marketing and
development of other tourism destinations.
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Table 1. Baidu search volume region ranking
* 1 AENREMXHT

WA E L SN 11 11 N | = N 00 N [ A O 1 SN s NI = N [ N1 B |
MIKTTE B[ SN 2 N w2571 | N 1IN 1IN 47 RN = NS 91| N e B

A, X I T NS AR [IBIE, MURIE BT REE AT . 3 S S T NGRS T B
PRI B SRR EAN i “BTAN” 5 AR BRI A AR MR o 4l A R B R B AR 2 e
AR

RN OB R Rl IR BRI, BRI ST A B HE ERA A SR B AN
PR E[7]. BERYE K A 23t D8RR P DL 0 A SRS ERIRAT B0 1 5 AT RO AATTAE 21 173 F -3t
FIaip RISEar, ARMIFE T BB B A TSR, N TAlR IR T T HE b, T RS B
5 NATTS T feg B BRAR R ARG B TR A o B2 AR AERE AL AL F 3k BV s R S AR, 72 B S O
SRAF BN AL IS AT 1A = 55 % (8]

3.2. ENWNEE

1. EREE: BREZTHTA, LHIERE

25 KARMBORAARATILE S I bef T3 I S P B AT IS RARTE oA T8 £ T HF M, LRk
X AR AR RTEANE L 5| T 3R A X Ja ERAGE I 1 AR 2 1 AR RS EH -

TR GEARE PR — SO AT TE I . AP ERR R b, DU H R S i H AR B
REFXT 2 NS EUT <At ”  da RN A7 ST BBl 518 MUK E AT 8 53 SR A
SHEE NAEGRIE, AR RATRIR T JKE 7 SR B3 T IR =, THE S E AL %)
BN, BL— g R 7 AT I R E AN B 51 3, BUR oy o R A T A8 27 O BT 2 B, e T
R LG IR 5 m] iAo T HORBE oL “ e Sk ” Hah R T 4L & BRI I N B R 5 0 K
T BREHWT EMRBATE S SRS, RIHES MRS, AR AR RS
A TEZWER. EEREERNGIST, KAANS 5IFREEROVER B, AR 74 “T
FURAE” IRV E AL S SR A H

DOI: 10.12677/sd.2021.114058 477 CIESES 93


https://doi.org/10.12677/sd.2021.114058

EEH,

Table 2. Events reported by mainstream media from November to December 2020

5% 2.2020 £F 11~12 BEREHENEHHNE XRE

fRIEMS ] IRIEHEA RHTT A hIE A
1WH14H Pnwg B R AN AT R TEXT H SRR ESLAE
N FERARE A AT B R AT S E .
H L2 g
11528 H  RAUHHE CCHEF R TR R I — ) RAT HF2RELE
11529 H RAHH LU B AR E A AL il T H AR RO

12A5H  Frfedt REXE GRTEMNTHE, F3 7 FEARE)D TR ER/NN B F R I i KA

FEAG RIBIEINS R, B BB I8 AT 2. 0 PRIE T 38 KK 248 W V7 1 40P 15, A5 o v P A S
PEXATHr 0. BO7 BRGA B “BUS. AE# . TTEE” AR, £ T JFHMT, S E TGRS Al
BAAT B ERE, K AMAERO R AR R I T HAFRIGLR 2). ERARMEEBEGIELEG ISR
HRAENA = A “ ST AMBIE AR R EER . DL AATTR I W RIAT 98] [9]. FFr, ERBEAA
WS 5 HA R ESOSSGR A ER R E, SEAR BN BT R E, B KRR IRIE A
AEIEW T BT 515, EE— A IERE “ESHET (ILE 3).

Table 3. Agenda setting and public opinion guiding behavior of mainstream media for events
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Table 4. Key time nodes and measures in the event
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Table 5. Poverty alleviation measures and achievements of poverty alleviation cadres' representatives
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