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Abstract

In order to further study the development of cultural and creative industries in Zhengzhou, it is
believed that the development of cultural and creative industries in Zhengzhou has increased sig-
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nificantly in recent years by analyzing the survey data, the cluster effect of urban cultural indus-
tries has been further enhanced and has distinctive regional cultural advantages. However, there are
also problems of small industrial scale, insufficient connotation, weak innovation ability and un-
clear market positioning. It is proposed that the Yellow River culture should be taken as the start-
ing point, the regional culture and cultural and creative industries should be integrated and devel-
oped, and favorable conditions should be created for the high-quality development of Zhengzhou's
cultural and creative industries from multiple perspectives.
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Table 1. National intangible cultural heritage project in Zhengzhou
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Figure 1. Problems that consumers think exist in Zhengzhou cultural and creative market
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