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Abstract

As an important way to effectively integrate tourism and education, family parent-child travel is
not only an important part of the tourism market, but also an effective way to expand education.
Based on the connotative traits and pattern type of family parent-child tourism, focusing on the
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social education concept of sound personality, exploring the value orientation and guiding me-
chanism of family parent-child tourism behavior model, it is helpful to standardize parent-child
tourism market behavior, guide the healthy development of family parent-child tourism, and pro-
mote the integrated development of “education + tourism”. It has important theoretical signific-
ance and practical value.
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Figure 1. 2014~2020 my country’s online transaction volume of parent-child travel (unit: billion)
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Table 1. Comparison of differences in the types of behavioral patterns of family parent-child trips
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