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Abstract

In the era of big data, short video APP, as an emerging media, has made remarkable achievements
in urban tourism image communication. This paper takes TikTok platform as an example to ana-
lyze of Xi’an city tourism short video characteristics, point out the role of Xi'an city tourism image
transmission, put forward Xi’an city tourism image short video communication in content produc-
tion, platform communication, user feelings, and put forward relevant reference suggestions, hope
to further improve Xi’an city tourism image short video transmission effect.
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