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Abstract

In recent years, with the accelerated development process of Beijing-Tianjin-Hebei integration, the
rural tourism industry has gradually become an important part of the tourism industry in Langfang.
However, the rural tourism industry in Langfang will face greater challenges in the process of devel-
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opment with the changing needs of tourists and the increasingly diverse choices of tourism projects
around Beijing and Tianjin. Taking the rural tourism market of Langfang City as an example, this pa-
per focuses on analyzing the current situation of rural tourism marketing, and discusses the devel-
opment direction of the rural tourism industry in the future and the new ideas of marketing. How to
make the rural tourism industry more refined and stronger, the marketing strategy is very important.
In terms of the current marketing means, the sustainable development of rural tourism has great
constraints. Therefore, for the rural tourism industry in Langfang City, it is of great significance to
analyze its marketing strategy, enhance the competitiveness of rural tourism, promote the income of
local people, and promote the integrated development of Beijing, Tianjin and Hebei.
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