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Abstract

New media based on the development of internet technology has the advantages of fast informa-
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tion transmission and low transaction costs, helping rural revitalization become a focus of atten-
tion for the government and society. This paper investigated the application of new media in pro-
moting rural industrial revitalization in Yibin city through methods such as on-site research, sur-
vey questionnaires, interviews, and literature analysis. The survey found that there are four main
problems in promoting the revitalization of rural industries through new media, namely a lack of
talent in rural new media, insufficient government support, insufficient awareness of new media
among farmers, and outdated infrastructure such as rural logistics. Based on this, the paper pro-
posed suggestions such as emphasizing the introduction and cultivation of media talents, streng-
thening the guidance and management of government departments, rational and effective use of
new media for promotion, and improving rural infrastructure such as logistics, in order to further
promote the application of new media in the development of rural industries in Yibin city and
promote the process of rural revitalization.
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Table 1. “Agriculture + E-Commerce Platform” model and its effectiveness
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Table 2. “Media + Rural Tourism” model and its effectiveness
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Figure 1. Information channels for understanding rural tourism in Yibin city
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Figure 2. Online information for rural tourism in Yibin city
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Figure 3. E-commerce practitioners’ understanding of government support policies
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Figure 4. Training situation for e-commerce practitioners
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