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Abstract

By 2022, China has 6565 museums, which are the concentration of China’s history and culture, and
have become high-grade tourism resources to attract tourists, especially historical and cultural
tourists. Especially in recent years, China’s computer network has developed rapidly, and mu-
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seums have been transformed from offline physical venues into online and publicly shared intel-
ligent museum. At present, museums across the country have launched the “cloud viewing exhibi-
tion” service. “Wisdom” can more effectively play the public service functions of museums in re-
source optimization and integration, sharing and reuse, real-time education and other aspects.
This paper through the overview of wisdom tourism combined with the present situation of the
museum of contemporary wisdom, points out that the current museum of wisdom tourism wis-
dom management system is not perfect, wisdom service is relatively single, wisdom marketing
lack of characteristic problem, and wisdom system to upgrade, enhance the service level of the
wisdom, accurate wisdom marketing advice.
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