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Abstract

By collecting the tourist commentary texts about the cultural heritage of Pingyao ancient city, on
the basis of using network text analysis for high-frequency word analysis, semantic network
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analysis and sentiment analysis, the high-frequency vocabulary is coded step by step by using the
rooted theory, and the six elements of Pingyao ancient city cultural heritage tourism image
perception are discovered. The results show that the cultural. Connotation of scenic spots, the
brand building of scenic spots and the tourist experience play a positive role in the tourism image
perception of the cultural heritage of Pingyao ancient city, while the internal governance of scenic
spots, the service management of tourism enterprises and the degree of tourism resource devel-
opment have a negative impact on the tourism image perception of the cultural heritage of Pin-
gyao ancient city. Finally, in view of these perception elements with negative effects, correspond-
ing image improvement paths are proposed, in order to optimize the image perception of cultural
heritage tourism in Pingyao ancient city and improve the tourism quality of the cultural heritage
of Pingyao ancient city.
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Table 1. Pingyao ancient city cultural heritage network comment high-frequency words
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Figure 1. Visitor comments semantic network analysis diagram
B 1. FEIFRE Mg S E

DOI: 10.12677/sd.2023.135152 1377 GRS 94


https://doi.org/10.12677/sd.2023.135152

EE%!

25l

I TE R, RIS, WnlE 1 e 1 SRS R I B AN SO R ORRIEHIR
f—Fp 2 lal, el b =ADEZE A T RNESEOVZOE R, | R PR RS, 2
HEF RPN L, BRI IR U R AR R0, LR W o i Pl R
SEATE A R, RN R A D SRR, U Y SR 2 ) D S SO B L A A M e 2 T SR
HERRK, BOHMBEERZG “FU7 FO7 RKT O CUMRT R0 ORI SEIRTEMRL, R
X 18 W OCAG TR H A3 B AR R 55 (RN . [15]

4.3. 1§RRSHT

PN A2 B TR AR 188 0 A Th RE BT B 175 28 0 ) 8 2 e AR I 26 o w17 4 DA BT W 1 4 — 30 90 4L
HAR RG24 SR AE A — M RIS B =R % . RH Rost Content Mining 6 15/&40 4, 153 31iiF
B PPIRTE EBT 4 R e 2 P, b BIARAE 28 (G Loy, 1831 78.62%, 2 2012 v IR0 b agt
PRI FENGIRERIE, X — 455 SR A 7 BT 45 1R IR R — B, 32 R i RSP T IR S
PP B 56 5 5 % . WERIRIG 260 B2 (M B R, 1, — MOMERNRAS 4 it o LG o I s T P
Al BEAR MG 2, U W11 28 oy Sl SO 20 7 M AE 56255 T 5 T AT W] A T 18] o O, s e A i) b
PGS LR 12.41%, MICE FRE R T HARP RG22 101, MR E R IX 1 44 18 2 b 2
(17, (H—EFEME Al B T 38 MO S i & ] A IR . SR, IR T RIS 26 AT o5 b
DI, N 8.97%. EARTHARIEDFT L E RN, (VAR Z R W EN: MIERIGZE I E A RE,
PA— Mt s o E, R AN R BT AR S 4B T 7 EL AR DN, U0 BRI P8 T AR A A e S T A 1
&, IROBRNRIE, RENFRE . B0 ERE& AT G L, 2 PR IR oot = #h 55 Seil 51 771
FEARARIE

Table 2. Visitor network review sentiment analysis sheet
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Table 3. Examples of level 1 encoding (open coding)
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Table 4. Pingyao ancient city tourist network review step-by-step encoding process
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Table 5. Examples of positive reviews from tourists
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Table 6. Examples of negative reviews from tourists
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