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Abstract

In recent years, great achievements have been made in the study of tourism destination image in
China, but the study of island tourism image perception is insufficient Taking Nan’ao Island of
Guangdong Province as an example, this paper studies the effective UGC data of tourists in recent five
years, and uses IPA model to study the image perception from cognitive image, emotional image and
overall image. Through IPA model analysis, it can be seen that the tourism perception importance and
performance of natural landscape and experience activities in Nan’ao Island are high. Tourists have
positive evaluation on natural environment and tourism activities, and negative evaluation on envi-
ronmental health and public infrastructure configuration. According to the existing problems and
negative emotion evaluation of Nan’ao Island, this study puts forward four suggestions: (1) Strengthen
the exploration of cultural connotation of tourism products; (2) Improve the tourism management
service system; (3) Improve the image positioning of Nan’ao Island and build a well-known island
tourist destination; (4) Optimize and integrate resources to build a regional tourism system of Nan’ao
Island, in order to improve tourist experience and achieve better economic benefits.
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Figure 1. Tourist numbers line chart in Nan’ao Island from 2017 to 2022
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Table 1. Category table of the image analysis of Nan’ao Island tourist destination
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Table 3. Nan’ao Island tourist evaluation of high frequency feature words
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Figure 2. Nan’ao Island sensing high frequency word cloud map
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Table 4. Nan’ao Island tourism perception element structure
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Figure 3. Nan’ao Island quadrant distribution of tourism ipa
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Table 5. Nan’ao Island analysis of four quadrants of tourism ipa
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Table 6. Nan’ao Island analysis of tourism image perception emotion
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Figure 4. Nan’ao Island social semantic network matrix diagram
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Table 7. Vocabulary of different levels of Nan’ao Island social semantic network matrix diagram
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